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i. the election that settled the location of the Court House in 1850, 460 
votes were cast in Dallas County. The above photograph,* made in 1857 
shows the new brick court house. The first court house was built out of wooden 
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Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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adding new lines and adapting their operations to the future. Today in the 
front rank of Dallas wholesale organizations the Schoellkopf Company is 
staffed and managed by sons and grandsons of the founders. Schoellkopf 
leather goods are still recognized as thé standard of quality by ranchers and 
sportsmen throughout the nation. 
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Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old/friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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By DALE MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Anomaly in the Air 


S O much smoke has been gener- 
ated by the fire of controversy raging 
over the airports of Dallas and Fort 
Worth that it is not surprising that much 
of it has settled into a smokescreen that 
is obscuring some of the basic issues in- 
volved. At least, it is the disturbed con- 
viction of this ob- 
server that, no matter 
how clearly these 
issues may be appar- 
ent by now to the 
people of Dallas, this 
obfuscating screen 
seems to have envel- 
oped a few govern- 
ment officials and 
airline executives 
and contributed to a 
myopic view of what air transportation 
really is, and what the people of Dallas 
and all America are entitled to with re- 
spect to it. 

The long history of this controversy is 
doubtless familiar enough to obviate any 
repetition here. Suffice it to say that this 
observer has been involved in it since its 
inception, having participated in every 
hearing or conference concerning it in 
Washington over the past 13 years, 
and it may be appropriate to draw upon 
that experience for some frank com- 
ments on the underlying significance of 
the recent dramatic developments which 
precipitated Fort Worth’s offer to sell to 
Dallas a half-interest in its new and hand- 
some—and distant and impoverished— 
Tarrant County airport. 

This offer was inspired, of course, by a 
letter written by the Chairman of the 
Civil Aeronautics Board on November 5 
to the City Manager of Fort Worth, and 
relayed formally by the latter on Novem- 
ber 12 to the Mayor and City Council 
of Dallas. The ensuing explosion—en- 
compassing Dallas’ protest against the 
extra-judicial intervention of a high gov- 
ernment official in a vital local issue; 
and the subsequent disclaimer by that 
official of any intention implicit in that 
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act to pre-judge the case—caused so 
much commotion that it needs no rever- 
berations here. Yet the text and tone of 
the C.A.B. chairman’s letter were remark- 
ably illustrative of a type of thinking 
evidently prevalent among the Board 
which places a greater emphasis on the 
welfare of certain airlines than on the 
needs of the traveling public. 

Throughout many years of participat- 
ing in hearings and oral arguments be- 
fore the Board, this observer has been 
troubled by the growing impression that 
in many important cases the interests of 
the people are frequently subordinated, 
though perhaps unwittingly, to the inter- 
ests of the airlines whose obligation it is 
to serve them. In oral arguments before 
the Board, for instance, a community 
seeking improved air service is custo- 
marily alloted 10 minutes for the presen- 
tation of its case, regardless of the num- 
ber of witnesses who may have traveled 
thousands of miles for that privilege, 
while the carriers are allocated more than 
10 times that amount of time to seek for 
themselves, or oppose for their competi- 
tors, the granting of some new certificate. 
In earlier hearings before examiners, of 
course, communities as well as carriers 
may submit exhaustive testimony, but in 
the later and decisive arguments before 
the board itself the public witnesses have 
the opportunity to make only brief and 
perfunctory appeals, before the airlines 
attorneys then resolve the proceedings 
into an arena for vigorous prosecution of 
their private wars. 

It is not surprising that many decisions 
handed down by the examiners or by the 
Board seem to place less emphasis on the 
needs of the cities for improved air serv- 
ice than on the effect that such decisions 
may have on the fiscal structure of one 
carrier or another. This thread of think- 
ing was woven clearly through the letter 
of the C.A.B. chairman which proposed 
that Dallas and Fort Worth consolidate 
their air traffic at a single airport which 
is actually, and unnecessarily, too distant 


from both. To assert that the public would 
thus enjoy “improved service” and “con- 
veniently available air transportation” is 
sheer sophistry. Any suggestion that a 
community generating more than 80 per 
cent of the air traffic of an area would 
enjoy “improved service” by abandoning 
its convenient in-town airport at a cost of 
millions of dollars now, and additional 
millions thereafter in increased ground 
travel costs, in order to be inconvenienced 
by driving many more miles to have 
access to air transportation, is beyond the 
pale of understanding. 

The fact that such a proposal was se- 
riously advanced is a disturbing commen- 
tary on the attitude of a quasi-judicial 
federal agency toward the development of 
air transportation. In no other field of 
transportation would the suggestion be 
made that the traveling public be penal- 
ized so that the carrier might profit. It 
would be absurd to suggest that the rail- 
roads or bus companies maintain only a 
common terminal between Dallas and 
Fort Worth and require their patrons to 
get there as best they can, just as it would 
be unthinkable that the users of water 
transportation in Houston and Galveston 
would be adequately served by a single 
turning basin and docks somewhere be- 
tween them. Other forms of transporta- 
tion must of necessity respond to the 
needs of the people, and the common car- 
riers of the airways have no sacrosanct 
status which relieves them of the same 
obligation. 





The airport issue: Air transpor- 
tation must be responsive to the 
needs of the people. 





It ought not to be news to the Civil 
Aeronautics Board by now that on a basis 
of population Dallas habitually ranks in 
the first three among all cities in the 
United States in the generation of air 
traffic, and the whole future of air trans- 
portation in America would benefit from 
an awareness by the Board of a simple 
reason for it. There are enough differences 
in the economic characteristics of Dallas 
and Fort Worth to explain in part why 
Love Field generates so much traffic and 
Carter Field so little. The answer also 
lies in the convenience of an easily acces- 
sible in-town airport which Dallas had 
the wisdom and foresight to provide; and, 
with all due respects to federal official- 
dom, no authority should exist within the 
framework of our government which, 
however unintentionally, could vitiate 
such a notable and important community 
achievement. 














BROOKS 


THE EYES OF THE NATION — from the packed bowl crowd to millions over television — will turn to Dallas for the 1955 


Cotton Bowl Classic. 


Georgia Tech Meets Arkansas 


by Charles Blalack 


L will be a veteran bowl-going 
team up against an almost unbelievable 
Cinderella crew in the nineteenth annual 
Cotton Bowl Classic in Dallas next New 
Year’s day. 

For the Georgia Tech Yellow Jackets, 
who have one of the richest bowl histories 
of any college team, it will be the eleventh 
appearance in a post-season game. 
Georgia Tech, which was the first school 
in the country to play in each of the four 
major bowl games, has won eight of its 
New Year’s day games, while coming 
out on the short end of the score only 
twice. Their appearance in the coming 
Cotton Bowl battle will be their fourth 
straight year to play in a bowl game. 

This year’s Cotton Bowl game will be a 
fitting climax for the battling Arkansas 
Razorbacks who turned out to be a team 
of destiny made up of so-called miracle 
men who always thought they could win, 
and usually did against the season’s big- 
gest odds. 

Tagged for a sixth place finish in the 
pre-season Southwest Conference predic- 
tions, the Razorbacks exploded with magic 
single wing football to come through with 


Arkansas’ best season in modern times to 
win their second trip to the Dallas post- 
season Classic. 

During the past season, the Razorbacks 
put together eight wins and two losses to 


HAIR 


THOMPSON 


finish in seventh place in the national 
ratings, while winning a clear-cut South- 
western Conference championship. In 
their conference play, the Porkers turned 
back T.C.U. 20 to 13, edged Baylor 21 to 
20, defeated Texas 20 to 7, got past Texas 
A. & M. 14 to 7, finished out in front 


MORRIS 
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of Rice 28 to 15 before falling before 
S.M.U. 21 to 14 in their final league game. 

In non-conference affairs, Arkansas 
trounced Tulsa 41 to 0, swept past a 
powerful Mississippi eleven 6 to 0, lost 
a hard-fought 7 to 6 decision to L.S.U., 
and rushed past a University of Houston 
team by a 19 to O score. 


In their 10 games, the Arkansas team 
rolled up 189 points while holding their 
opponents to 90 points in a sustained dis- 
play of matchless defensive football that 
complimented their endless ability to take 
advantage of their rivals’ mistakes. 

Georgia Tech finished the full season 
with a seven and three won-and-lost 
record and grabbed the runner-up spot 
in the Southeastern Conference grid 
chase. Two of their three losses were by a 
one-point margin and the other was a 
seven-point setback. 

Over the season, the Yellow Jackets 
blanked Tulane 28 to 0, lost to Florida 13 
to 12, edged S.M.U. 10 to 7, outscored 
L.S.U. 30 to 20, turned back Auburn 14 
to 7, dropped a 13 to 6 decision to Ken- 
tucky, lost a heart-breaking 21 to 20 bat- 
tle to Duke, blasted Tennessee 28 to 7, 
ran over Alabama 20 to 0 and set back 
traditional rival Georgia 7 to 3 to win the 
Cotton Bowl invitation. 

In its season play, Georgia Tech tallied 
175 points and gave up only 91 points to 
almost match the Arkansas defensive 
picture. 

One of the biggest reasons for Coach 
Bowden Wyatt’s success story at Arkansas 
this year is Bud Brooks, a rugged 200- 

(Continued on Page 50) 
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“THREE FOR TONIGHT" features Harry Belafonte backed by the music of Walter Schumann and 
a company of 40 singers. 


AAuditorium Briuge 
“Thee for “outght 


In 1950 the State Fair Auditorium 
joined forces with other civic enterprises 
to give Dallas visitors to the Cotton Bowl 
football classic a “week to remember.” 
That first year they offered “Kiss Me, 
Kate.” The next year found the inimitable 
Carol Channing and her “Gentlemen Pre- 
fer Blondes” company entertaining during 
the holiday week and next came the 
Danny Kaye Show. 


MARGE AND GOWER CHAMPION ore the 


dancing stars of “Three for Tonight." 


Cotton Bowl visitors this year will see 
an equally spectacular show, Paul Greg- 
ory’s “Three for Tonight” with its three 
young stars, Marge and Gower Champion 
and Harry Belafonte, backed by the mu- 
sic of Walter Schumann and a company 
of 40 singers. 

Mr. Gregory’s past productions include 
“John Brown’s Body,” “Don Juan in Hell” 
and “The Caine Mutiny Court Martial.” 

Music for “Three for Tonight” was 
composed by Walter Schumann, whose 
“Dragnet” theme is now a household tune. 

Gower Champion staged the entire pro- 
duction. As a choreographer, he won the 
coveted Antionette Perry and Donaldson 
awards for his work in “Lend an Ear.” 

Harry Belafonte has been called the 
“Show Business Cinderella Man.” His 
most recent venture is the motion picture 
version of “Carmen Jones.” 

“Three for Tonight” will open Decem- 
ber 27 at the State Fair Auditorium and 
will play through December 31 with a 
matinee on December 31 as well as an 
evening performance. 
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RECOGNIZED for “unselfishly contributing their talent, time, energy, and devotion to the building of a great community under God," 
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the Chancel Choir 


of First Methodist Church highlighted the 1954 annual meeting. 


Annual Meeting Dramatizes Fait 


‘Tee Dallas Chamber of Com- 
merce brought back all the enthusiasm 
of an “old time camp meeting” for its 
1954 annual meeting. 

Had it occurred out in West Texas 
where the folks used to come for hundreds 
of miles for their annual “preaching and 
praying,” it would not have been so un- 
usual. 

But to hear the city’s leaders give “tes- 
timonials” to the faith they hold in the 
city’s future, to see an audience’s heart 
go out to a little lost boy, and to hear 
hardened businessmen sing “Glory, Glory, 
Hallelujah”—was a different story. 


DIRECTORS DeWitt T. Ray and James W. Aston talk with 
Dr. Robert E. Goodrich, Jr., who gave the invocation. 


Photography by Ed Miley 


The Chamber’s 1954 annual meeting 
was no “cut and dried” affair. It was full 
of songs by the 100-voice Chancel Choir 
and Symphony Orchestra of the First 
Methodist Church, a surprise address by 
Mayor R. L. Thornton, a speech by Ivan 
Irwin, president of the Students’ Associa- 
tion of Southern Methodist University, 
and the awarding of life memberships to 
John S. Smith of the Texas Employment 
Commission and Admiral A. C. Olney of 
Temco. 

Like a camp meeting, the program be- 
gan with the singing. Directed by Glen R. 


R. L. THORNTON, JR., talks 
with Ben Wooten and R. L. 


Johnson, minister of music, the choir sang 
Fred Waring arrangements of numbers 
like, “America, the Beautiful,” “No Man 
Is an Island,” and “Give Me Your Tired 
Your Poor.” 

In a simple little story—not unlike the 
parables of a camp meeting—a_police- 
man explained the ideals of America to a 
lost boy. Kenny Ritchel, portraying the 
policeman, told Scotty Barrow about the 
past and future of this country. 

Moving from the child to a young man, 
Ivan Irwin gave his “testimonial” on what 
made Dallas great: “Spirit, education, re- 


VICE PRESIDENT Ed R. Maher watches the choir enter 


the Hotel Adolphus with Leo F. Corrigan. 
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PRINCIPALS ot the meeting included Jerome K. Crossman, Chomber president, Mayor R. L. Thornton, 
Ivan Irwin, president of the Students’ Association of $.M.U. and Glen R. Johnson. 


n Dallas Future 


ligion, vision, initiative, confidence and 
energy. 

“You have made our city a wonderful 
place to grow up in,” the 20-year old said 
in tribute to Dallas’ civic leaders who pre- 
ceeded him. 

Mayor Thornton responded, “You can’t 
lose in this country. The youth of today 
is more capable, better educated, better 
equipped than ever before. The greatest 
challenge—and the greatest day of op- 
portunity—lies ahead of you.” 


GLEN R. JOHNSON directs the choir as Scotty 
Barrow, the little lost boy, listens with 
Kenny Ritchel. 
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He said that the older people should 
teach youth what free enterprise means. 

“Don’t be afraid to try,” he urged. 
“Fear stops many successes. Don’t be 
afraid to fail.” 


R. R. GILBERT, center, chats with Sam M. Glad- 
ney and Justin McCarty. 


STANLEY MARCUS, second from right, lists the 
Chamber's activities for John E. Mitchell, Jr., 
Lawrence Pollock, and Fred Detweiler. 


W. W. OVERTON, JR., leans over fo talk with 
John M. Stemmons, J. C. Tenison and 
Angus Wynne, Jr. 


“STARS AND STRIPES FOREVER" featured the flute solo of Anna Mae Robinson. 
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INTRODUCED AT THE ANNUAL MEETING, new directors of the Chamber include James M. Collins, 
Ed R. Haggar, C. A. Tatum, Jr., and Julius Schepps. 


Chamber Members Elect 
Seven New Directors 


SEVEN new directors of the Dal- 
las Chamber of Commerce have been 
elected by vote of the Chamber’s full 
membership. 

They include James M. Collins, Leon- 
ard M. Green, Ed R. Haggar, Erik Jons- 
son, John J. Kettle, Julius Schepps and 
C. A. Tatum, Jr. 

Results of the election were announced 
by Jerome K. Crossman, Chamber presi- 
dent, at the annual meeting this month. 

Mr. Tatum, president of Dallas Power 
& Light Company, has been active in 
Chamber work for several years. In 1954 
he served as chairman of the Electronics 
Industry Committee, vice chairman of the 
Industry and Economic Development 


JOHN J. KETTLE 


Committee, and as a member of the Ath- 
letic Relations and Aviation Committees. 

In 1953 Mr. Tatum was chairman of 
the Industrial Relations and Industrial 
Dispersion Committees. He was chairman 
of the Promtion and Public Relations 
Committee the year before. 

Mr. Jonsson, president of Texas Instru- 
ments and a director of several other 
Texas companies, has been a member of 
the Chamber since the early 1930's. He is 
a member of the Petroleum Committee. 

He is a director of the Community 
Chest and chairman of the advisory com- 
mittee of the Pilot Institute for the Deaf. 

Mr. Green, president of Dr. Pepper 
Company, also joined the Chamber in the 


ERIK JONSSON 


1930's. He has served on the Membership, 
Athletic Relations and other committees. 

Mr. Green has served as president and 
chairman of the board of the Cotton 
Bowl Athletic Association, as president of 
the Dallas Chapter of the American Red 
Cross, president of the Salesmanship 
Club, and other local and state organiza- 
tions. 

Mr. Schepps, president of Julius 
Schepps Wholesale Liquors, is returning 
to the Chamber’s board after serving as 
a director from 1946 to 1948. Active in 
major Chamber activities for many years, 
Mr. Schepps’ work includes service on the 
Negro Housing, Athletic Relations and 
City Traffic Committees. 

Mr. Collins, executive vice president of 
Fidelity Union Life Insurance Company, 
has been a member of the Chamber since 
1939. He served as president of the 
S.M.U. Alumni Association in 1952. 

For the past four years, Mr. Collins 
has served as chairman of budget sections 
of the Community Chest and as a director 
of the Dallas Heart Association. He is 
president of three Texas firms and a di- 
rector of three others. 

Mr. Haggar, president of the Haggar 
Company, has held Chamber membership 
since 1938. This year he was appointed 
to the Civil Service Board of the City of 
Dallas. He has captained financial cam- 
paigns for Baylor, St. Paul and Method- 
ist Hospitals and served as a member of 
the Circle Ten Council of the Boy Scouts 
of America. 

Mr. Haggar served three terms as presi- 
dent of the Notre Dame Club of Dallas. 

Mr. Kettle, senior vice president of the © 
First National Bank, has been active on | 
various Chamber committees for the past | 
30 years. At present he is vice president © 
of the State Fair of Texas. 

He has been active in Southwestern © 
Medical Association, Community Chest 
and American Bankers Association. 


LEONARD M. GREEN 
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1954 OFFICERS 
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James W. Aston 
Leo F. Corrigan 
Fred Detweiler 

R. R. Gilbert 

S. M. Gladney 
Stanley Marcus 
Justin S$. McCarty 
John E. Mitchell, Jr. 
W. W. Overton, Jr. 
W. H. Pierce 
Lawrence Pollock 
Ben Smith 

John M. Stemmons 
R. L. Tayloe 

J. C. Tenison 

R. L. Thornton, Jr. 
Ben H. Wooten 














JEROME K. CROSSMAN 


President 
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‘ie has been a year of intense activity for your 
Chamber of Commerce. It has been one of the busiest and 
—in many respects—one of the most fruitful years in the 
history of our organization. But it is not my purpose here 
to review in detail the year’s work and accomplishments. 

Any man who is privileged to serve as president of the 
Dallas Chamber of Commerce learns many things. The 
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' intimacy of this association has given me convictions which 
4 ‘ 

I want to state to you—the members—with all the honesty 
f and emphasis which I can give them: 


; First: The esprit de corps in Dallas is a magnificent and 
inspiring force. To my knowledge, the Chamber of Com- 
merce this year has never asked anyone to do something 
for Dallas without receiving full cooperation. The people 
F of Dallas respond, with unanimity and force, to any need 
i or opportunity affecting the good of this community. This 
: esprit de corps is our greatest asset. We must work to pre- 
serve it, to justify it, and to direct it, intelligently, in con- 
structive channels. 





Second: Dallas is a community with a deep-rooted phi- 
losophy of competition. No man or combination of men 
runs Dallas—or could ever hope to run Dallas. Our phi- 
losophy of competition in civic life, as well as in our eco- 






















J.BEN CRITZ 


Vice President and 
General Manager 





O. WAVERLEY BRIGGS 


National Councilor 






nomic lives, insures a community in which every citizen, 
regardless of his status in life, has the duty and privilege 
of making up his own mind and voicing his decision. For 
instance, in our Chamber of Commerce we naturally have 
differences of opinion, but the democratic processes of 
majority rule determine the decisions—and once they are 
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arrived at, we proceed as a harmonious group to work for 
the considered best interests of the community. Dallas is 
truly a community whose destiny is shaped by a complete 
symphony and interplay of personalities, ideas and ideals. 
The result is a healthy, balanced, dynamic community. 


Third: Dallas is a city of ever expanding horizons. We 
have a balanced community—a community whose Cham- 
ber of Commerce is interested in a balanced economy, and 
is equally interested in the spiritual, educational, cultural, 
and recreational factors which enter into making ours a 
fine community as well as big city. Our greatest years lie 
ahead of us. We must make the most of them, not only in 
population growth and commercial development, but in 
all the opportunities to build a richer, finer community life 
along the balanced pattern already established. 


Fourth: The Dallas Chamber of Commerce has long 
since outgrown any idea that it is an organization dedi- 
cated solely to the welfare of the City of Dallas. It works 
for the welfare of a broad area, extending even beyond the 
Dallas Metropolitan Area. Our Chamber is interested in 
what happens in our neighboring communities, just as it 
is interested in what happens on Main Street in Dallas. 
The time has now come when we all need to recognize the 
broader, metropolitan area character of our Chamber of 
Commerce, by giving it the effective support it must have 
to meet its challenging opportunities in this larger field. 


Fifth: Day-to-day association with the staff of the Cham- 
ber has given me an insight into the abilities and effective- 
ness of this group of men and women. The staff work of 
our Chamber is something of which we can all be proud. 
In my experience with civic organizations, I know of none 
whose members receive a greater return, in effective and 
dedicated work, than the members of the Dallas Chamber 
of Commerce are receiving on the money they invest in 
the work of this organization. 

The membership of the Dallas Chamber of Commerce 
today has the broadest base in history. With more than 
6,000 business and professional men and women united 
in this great organization, we can move forward with de- 
termination and confidence to meet both the problems and 
the opportunities which the future holds for Dallas. 


Jerome aie Cesumneni 








MOBILIZED FOR AIR B 


On: of the greatest community efforts in Dallas’ 
history was mobilized by the Chamber of Commerce in 
1954 to fight for Dallas’ interests as an air transportation 
center. 

The community-wide campaign was constructive, with 
the goal of securing the new and improved air services 
which the Dallas economy requires and can support. 

Dallas’ own constructive objectives had to be combined 
with a great defensive effort, to combat Fort Worth’s un- 
disguised campaign to capture Dallas’ air traffic — by Fed- 
eral decree — and use it to support the Greater Fort Worth 
International Airport. 

The Chamber’s work in this field was directed by its 
Aviation Committee, on the basis of policies recommended 
to, and approved by, the Board of Directors. Strong support 
from the Chamber’s membership made the program 
effective. 

Major phases of the program can be summarized as 
follows: 


1. New or improved air services: The Chamber pre- 
sented strong, factual cases for competitive airline serv- 
ice between Dallas and the Northeast; and for new and 
improved “feeder” airline service between Dallas and 
approximately 50 other Southwestern communities. 
While the Chamber assumed the basic responsibility for 
preparing these cases, the City of Dallas joined in each 
of them and provided effective assistance and support. 


Cooperation with the City of Dallas in developing 
more adequate airport facilities: Through various 
sub-committees, the Chamber maintained liaison with 
the City of Dallas in the planning and execution of the 
Master Plan development programs for Love Field and 
Red Bird airports. 


Advertising: A special fund was raised to conduct a 
52-week advertising program in Dallas newspapers. 
The first of this series of advertisements was published 
October 31. The ads, affirmative and constructive in 
nature, are designed to remind the people of Dallas of 
the convenience, accessibility and other advantages of 
their own airport, Dallas Love Field. Realizing that the 
insistence of Dallas air travelers on service at Love Field 
is the most effective way to combat efforts to pirate 
Dallas’ air traffic and transfer it to another city, the ads 
are using the theme: “When you fly, insist on service to 
and from Dallas Love Field.” 


Worth's threat: In four different campaigns 
during the year, the City of Fort Worth and Fort Worth 
Chamber of Commerce pleaded with the Civil Aero- 
nautics Board to order Dallas air travelers to use the 
Greater Fort Worth International Airport. These un- 


disguised efforts to capture Dallas’ air transportation 
business and transfer it to Fort Worth met maximum 
opposition from Dallas citizens through their Chamber 
of Commerce. 


The Chamber participated in four major air route pro- 
ceedings before the Civil Aeronautics Board during 1954. 
In each instance, the Chamber developed strong, factual 
cases based on Dallas’ own air service needs. Each case was 
a joint presentation of the City of Dallas and the Dallas 
Chamber of Commerce. Extensive research was done, to 
secure community of interest data and other statistical in- 
formation needed for the Dallas exhibits and testimony. 
Excellent cooperation was received by the Chamber’s Avia- 
tion Committee and staff in this phase of the work. 

In two proceedings, the Southwest-Northeast Service 
Case and the Trans-Texas Certificate Renewal Proceeding, 
Dallas is acknowledged to have presented the most factual 
and comprehensive exhibits ever offered to the Civil Aero- 
nautics Board by any community. In each of these C.A.B. 
proceedings, Dallas was also able to offer strong and effec- 
tive business witnesses, and there are many indications that 
the Dallas’ business men’s participation in these proceedings 
has made deep and lasting impressions upon both C.A.B. 
staff members and the various airlines. 

A final decision has been received in only one of the 
route proceedings in which Dallas participated. The Civil 
Aeronautics Board approved the Braniff-T.W.A. inter- 
change agreement in the Reopened Southern Service to the 
West Case, a proceeding which has been before the Board 
for more than six years. In approving the interchange, the 
Board also rejected Fort Worth’s plea that the Braniff- 
T.W.A. schedules be required to operate exclusively at Fort 
Worth International Airport. 

Other route cases have required maximum efforts by the 
Dallas Chamber of Commerce during 1954. 
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INCREASING 


INDUSTRY FORCE 


—— in population, employment, payrolls, 
manufacturing, distributing, trades and services contributed 
to a busy year of industrial growth for Dallas. 

In people: The City of Dallas now has more than 
565,000 population, with a total of 610,000 people in the 
city plus University Park, Highland Park, Fruitdale 
and Cockrell Hill. In Dallas County are probably more 
than 750,000 people. These are significant figures in 
comparison with the 1950 Census data of 434,426 and 
475,000 and 614,799 respectively. 

Manufacturing employment: In the Dallas Metro- 
politan Area, manufacturers employed an all-time high 
level of 78,315 workers (October 1, 1954) to represent 
an increase of 1,710 factory workers employed since 
October 1, 1953. This increase in factory employment 
although modest, came at a time when the nation’s fac- 
tory employment as a whole was declining by some 1,- 
500,000 workers, and Texas’ manufacturing employment 
was decreasing by 8,300 workers. 

Payrolls: At an all-time high, payrolls have remained 
above a billion dollars for the third straight year. Cur- 
rently, the annual payroll for all industry is estimated at 
$1,115,434,080, an increase of more than $40,729,640, 
or 3.8% over the estimated 1953 payroll. 

Average annual wages: Dallas workers increased 
their average annual wages from $3,482 in 1953 to 
$3,606 in 1954. The average annual wage of Dallas fac- 
tory workers increased from $3,780 to $3,924 in the 
same period. 

Factory payrolls: Forty-five per cent or $17,741,000 
of the total estimated payroll increase during the year is 


attributable to manufacturing gains. The manufacturing 
industries of the area increased annual payrolls from 
$289,566,000 in September, 1953, to $307,308,000 in 
September, 1954. It is significant that the Dallas Metro- 
politan Area now derives more than 27% of its payroll 
dollars from manufacturing to approximate the national 
average. 

New factories: Ninety manufacturing firms started 
operations in metropolitan Dallas in 1954 in these widely 
diversified industry groups: 


Machinery (Except Electrical) . . . . 10 
Printing and Publishing . . ... . 8 
Chemical and Allied Products . . . . 13 
Fabricated Metal Products. . .... 11 
Apparel and Other Finished 

Fabric Products . . ane a 
Food and Kindred Products Sa ee 


Lumber and Wood Products 

(Except Furniture) . 2 
Paper and Allied Products . I 
Professional and Scientific Goods , 2 
Furniture and Fixtures. . eee re 7 
Stone, Clay and Glass Products ae 
Transportation Equipment . —— 1 
Wemscemonecous. .. ks 5 es hw le 10 


fe | 


Value added by manu‘acture: The 1,651 manufac- 
turing plants in Dallas County are now creating a “Value 
Added by Manufacture” at an estimated annual rate of 
$710,462,000. This is an increase of $43,543,000 over 
the 1953 estimated rate. The percentage increase is 
6.5%. The increase over the 1947 U. S. Census of 
Manufactures level is $471,467,000, or 197%. 

Below is a table setting out the value added by manu- 
facture in Dallas County by industry group, comparing 
the year 1947, date of last actual census figures, with 
September, 1954, when manufacturing employment was 
at an all-time high: 





Sept. 1954 











11947 U. S. Census of Manufactures did not break out “value added by manufacture” 


1947 Annual Rate Gain or Loss 
Industry Actual Estimated 1947-1954 
1G). (tw _ « « « & « « SRR $710,462,000 $47 1,467,000 
Food and Kindred Products . ; 60,341,000 125,940,000 65,599,000 
Textile Mill Products. . . . 5,679,000 5,133,000 — 546,000 
Apparel and Related Products . 30,076,000 32,589,000 2,513,000 
Lumber and Wood Products 3,465,000 4,644,000 1,179,000 
Furniture and Fixtures . 7,664,000 18,357,000 10,693,000 
Paper and Allied Products . 7,960,000 12,908,000 4,948,000 
Printing and Publishing . ‘ 19,423,000 - 38,557,000 19,134,000 
Chemicals and Allied Products . 22,766,000 65,110,000 42,344,000 
Petroleum and Coal Products 2,661,000 15,877,000 13,216,000 
Stone, Clay and Glass Products 5,777,000 10,034,000 4,257,000 
Fabricated Metal Products . 18,323,000 27,562,000 9,239,000 
Machinery (except electric) 15,987,000 43,503,000 27,516,000 
Electrical Machinery . 6,741,000 53,866,000 47,125,000 
Transportation Equipment . Boles set Eanes 24,312,000 235,168,000 210,856,000 
ce 663,000 3,850,000 3,187,000 
Miscellaneous Manufactures . . . 4,639,000 7,381,000 2,742,000 
All Other (which includes the following industry 
groups: Leather Products, Rubber Products, and 
Primary Metals) en rie : 2,518,000 9,983,000 7,465,000 


for the Transportation Equipment Industry for 


Dallas County. This is an estimate based on value added per employe in other areas where this industry was shown separately and where 


the type of firms in the area approximated those in Dallas in 1947. 
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Other new firms: Some 966 new non-manufacturing 
businesses were reported in the following industry 
groups: 


Wholesale Trade . . . rng AF 
Sales Branches and Sales Offices 
of Manufacturing and Mining 
Companies .. . ee ee 
Merchant Wholesalers and 
ON ite ea ee TE 
Agents and Brokers ... . 29 
RetaiiTrade. . . . . ete eT ea2 


Transportation, Communications and Other 
Public Utilities . . . SoS ee | 
Finance, Insurance and Real Estate . . 98 
Business, Personal and Professional 
MRS See ee fee Ay oy 
Contract Construction . . 35 
Mining (Including Oil and Gas Producets) 16 


As shown above, 197 new 


Wholesale Distribution: 
Wholesale outlets were established in the area during the 


year. The 95 new sales branches and sales offices give 
further support to the position of Dallas as the leading 
Wholesale trade center in the Southwest. 

An analysis of the markets served by these 95 national 
concerns reinforces the traditional concept of the Dallas 
Southwest, an integrated regional market with an esti- 
2.400 and a net effective buy- 


9 OOO. 


mated population of 19.6¢ 
4 YS4.9¢ 
\ breakdown shows the territory of the 
tage of the 95 firms that 
100% : all of Texas, 
Arkansas, 


Tennessee, 


ing income in 1953 of S2 (Sales Manage- 
ment estimates. ) 
Dallas Southwest and the percet 
will serve each area: North 
786°; Oklahoma, 64° 

49° : New Mexico, 29 ; 
207. In addition, these states were served from Dallas: 
Alabama, 149°; Kansas, 12° 12%: Ati- 
12%. Several and 


other states. 


Texas, 


Louisiana, S8& 


Mississippi. 2 | ‘ 


Colorado, 


zona, companies served Missouri 


Po provide working and living space 


Construction: 


for the additional workers in Dallas County, for popu- 


lation and to meet the need for new schools, 


churches, hospitals, recreational facilities and other pub- 
totaling 


gains, 


lic buildings, building construction contracts 
$172.486.000 (FW. 
in the Dallas Metropolitan Area. Seventy-two per cent. 


or $123.381.000, of the 


Dodge estimates) were awarded 


awards went into residential 


construction: while 28 per cent, or $49,105,000 went 
into non-residential building. 
In addition. contracts totaling $I8.790,000) were 


and sewer lines and 


All types of 


awarded for roads, streets, water 


other types of non-building construction. 
awards building and non-building in 


\rea totaled $191,276.006. dur- 


construction 
the Dallas Metropolitan 
ing the year. 


CONVENTIONS COMING UP 


1 
bai IMBING on the * 


and the 


Fen-League Boots” of addi- 


tional hotel facilities forthcoming commodious 
downtown auditorium, hospitable Dallas is headed for in- 
clusion in the top 12 convention cities of America. 

With the completion of the Hilton Hotel late in 1955, 
Dallas can then make a firm commitment to a convention 
of 3.500 rooms, plus approximately 500 from the big bat- 
tery of moteis. The Dallas Memorial Auditorium, only three 
or four blocks from the leading hotels and scheduled for 
completion during 1956, can seat 10,000 and also offer ex- 
hibit space of some SO,000 square feet. 

In addition to working for 1955 conventions, much of the 
effort of the Convention Department of the Chamber of 
Commerce the past year has been devoted to booking con- 
1960. More than 40 national 
conventions alone have so far been scheduled here for 1956, 
7,and 1958. Among those of 1,000 and more for 1956 
ire: American Society of Civil Engineers, 1,300; American 
Chemical Society, 4,500; National Association of Dry 
Cleaning, 3,000; American Psychiatric Association, 4,000; 
American Institute of Banking, 1,500; National Hairdress- 
ers and Cosmetologists, 2,500; Veterans of Foreign Wars, 
12.000; American Bar Association, 5,500; National Retail 
Farm Equipment Association, 2,000, and the Independent 
1,000. 


ventions as far ahead as 
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Association of America, 

Among the national conclaves for 1957 are: 
National Association of Life Underwriters, 2,000; Ameri- 
can Osteopathic Association, 2.500; Mortgage Bankers 
2,000 and the A.I.M.M.E., Petro- 


Petroleum 
larger 


Association of America, 
leum Division, 2,500. 
Within the last month, two of the nation’s foremost con- 
10,000. or have selected Dallas for 
International American Dental 


more, 
and the 


ventions, each 
1958: Kiwanis 


Association. i \ 


1954 Conventions: Highest in the city’s history, 300,750 
Visitors Were welcomed at 1,848 conventions, sales conven- 
tions and cooperative marketing periods in Dallas in 1954. 
It is estimated these left $13,533,750, using the ultra-con- 
servative figure of $15 per day per delegate and allowing 
three days to a convention. 
of the 1954 conventions were national or 
international in scope. 

One notable addition to Dallas convention facilities in 
1954 was the completion of the Woman’s Building at State 
Fair Park, with 50,000 square feet of floor space and air- 
conditioned. Not included in the total for conventions shown 
above was the heavy percentage of out-of-town visitors at 
the State Fair of Texas, which had a record attendance of 
2.506.463, nor out-of-town attendance at the Metropolitan 
State Fair football games and like at- 
tractions. 

Badge wearers will be very much in evidence 
A list of forthcoming conventions and events is mim- 
eographed each January and July by the Convention De- 
partment and is available to all Chamber members who 
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\ : HEN you get 300 salesmen in town and give 


them only five days to sell 5,000 prospects, you have a 
busy season. 

Dallas has not one busy season like this — but four, 
every year. 

It all started on a typically hot evening in August, 1920, 
when the Dallas Wholesale Merchants Association pre- 
sented the first “Dallas Style Show™ to a capacity audience 
in the old Dallas Opera House. 

This “parent show” boasted eleven exhibitors — five 
wholesalers of women’s dresses; five millinery manufactur- 
ers and one shoe distributor. This initial showing was ad- 
vertised with three mailing pieces with a total circulation 
of 15,000 copies. 

The late W. J. Kinsella, of the Kinsella Hat Company, 
was president of the organization and M. J. Norrell, now 
executive vice president of the Inter-racial Committee of 
the Chamber of Commerce, was secretary-manager. 

Thus was launched a program that was to expand and 
evolve, until August, 1949, when the American Fashion 
Association became affiliated with the Market Division of 
the Chamber of Commerce. 

Since then 21 markets under the sponsorship of the 
Chamber have been held in downtown hotels for the con- 
venience of both exhibitors and buyers. 

Each market draws an average of 5,000 buyers from 17 
states. The bulk of this phenomenal traffic comes from the 
states of Texas, Arkansas, Oklahoma, Louisiana, New 
Mexico and Mississippi. Buyers in increasing numbers are 
coming from the states of Colorado, Kansas and Missouri. 

Two Breakfast Fashion Clinics are held each market 
under the direction of Mrs. Evelyn Lambert and her 
associates. 

Seven hundred and fifty buyers are guests of the Associa- 
tion at breakfast on Tuesday and Wednesday morning of 
each market. A total of 1,500 merchants and buyers see the 
latest trends in fashions for the coming season at the style 
shows presented at the Breakfast Clinics. 

Four markets are scheduled for 1955: 

January 23-28 — Midsummer Market 

May 22-27 — Fall and “Back to School” Market 
August 21-26 — Midwinter and Holiday Market 
October 23-28 — Early Spring and Resort Market 

With 5,000 buyers and 300 salesmen coming to Dallas 
four times a year, the value of Market Week to Dallas is 
readily apparent. It is equivalent to a convention with more 
than 20,000 delegates. 





BUSY MARKET SEASONS 


~ 

ASHIONS from Dallas kept national fashion ex- 
perts busy in 1954. Proof of the national recognition of 
Dallas as a leading fashion market was given last March 
when all major newspaper syndicates and individual news- 
papers throughout the United States and Canada sent their 
fashion editors to cover the Dallas Fashion Center's 
National Press Week. 

Summer collections of 23 local manufacturers of women’s 
and children’s apparel were given on the spot coverage by 
the fashion press and pictures of the clothes that bear Dallas 
labels were used with their stories in papers from coast to 
coast. 

During the month of March the Apparel Division of the 
Chamber of Commerce received clippings of editorial cover- 
age on the Dallas garment industry equivalent to 96 full-size 
newspaper pages. Publicity received during the current year 
has shown a 50 increase over previous records. 

The prominent part Dallas has played in the rapid rise 
of the garment industry in the Southwest was told in a front 
page story of the Wall Street Journal. Most of the major 
fashion magazines have reported on Dallas fashions through 
the Center and pictures of clothes made in Dallas have been 
used editorially throughout the year. 

Resident Press Shows were held prior to the trend-setting 
May and October markets and Dallas fashions were promi- 
nently featured in the local papers during market weeks. 

Dallas-designed clothes were selected for the official 
wardrobe of this year’s Miss America and the Maid of Cot- 
ton. They were worn on tours throughout the United States 
and South America and given wide-spread publicity. 

The eyes of Texas were upon the Dallas Fashion Center's 
Blue Ribbon Winners during the State Fair in October when 
more than 25,000 people viewed the daily fashion shows 
given in the new women’s building. Judging of Texas manu- 
factured apparel was done on the basis of originality of 
design, wearability and value. Dallas fashions were pre- 
dominant among the winners. 

Garments from the Dallas market have been featured on 
local and national television shows and a story on the fash- 
ion industry is being filmed at the present time for release 
early next year on television. 

In addition to its promotional activities, the Center has 
informed its members on government regulations and mat- 
ters of general interest to their industry. It has also served 
as a source of information for the many inquiries regarding 
Dallas’ fashion industry. 

A major portion of the Center’s 1954 budget was allo- 
cated for advertising in trade publications to stimulate 
buyer interest in the Dallas Market. 





























Wholesale Distribution: As shown above, 197 new 
wholesale outlets were established in the area during the 
year. The 95 new sales branches and sales offices give 
further support to the position of Dallas as the leading 
wholesale trade center in the Southwest. 


An analysis of the markets served by these 95 national 
concerns reinforces the traditional concept of the Dallas 
Southwest, an integrated regional market with an esti- 
mated population of 19,602,400 and a net effective buy- 
ing income in 1953 of $24,984,909,000. (Sales Manage- 
ment estimates.) A breakdown shows the territory of the 
Dallas Southwest and the percentage of the 95 firms that 
will serve each area: North Texas, 100%; all of Texas, 
78%; Oklahoma, 64%; Louisiana, 58%; Arkansas, 
49% ; New Mexico, 29% ; Mississippi, 21% ; Tennessee, 
20%. In addition, these states were served from Dallas: 
Alabama, 14%; Kansas, 12%; Colorado, 12%; Ari- 
zona, 12%. Several companies served Missouri and 
other states. 


Construction: To provide working and living space 
for the additional workers in Dallas County, for popu- 
lation gains, and to meet the need for new schools, 
churches, hospitals, recreational facilities and other pub- 
lic buildings, building construction contracts totaling 
$172,486,000 (F. W. Dodge estimates) were awarded 
in the Dallas Metropolitan Area. Seventy-two per cent, 
or $123,381,000, of the awards went into residential 
construction; while 28 per cent, or $49,105,000 went 
into non-residential building. 

In addition, contracts totaling $18,790,000 were 
awarded for roads, streets, water and sewer lines and 
other types of non-building construction. All types of 
construction awards — building and non-building — in 
the Dallas Metropolitan Area totaled $191,276,000 dur- 
ing the year. 
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CONVENTIONS COMING UP 


—— on the “Ten-League Boots” of addi- 
tional hotel facilities and the forthcoming commodious 
downtown auditorium, hospitable Dallas is headed for in- 
clusion in the top 12 convention cities of America. 

With the completion of the Hilton Hotel late in 1955, 
Dallas can then make a firm commitment to a convention 
of 3,500 rooms, plus approximately 500 from the big bat- 
tery of motels. The Dallas Memorial Auditorium, only three 
or four blocks from the leading hotels and scheduled for 
completion during 1956, can seat 10,000 and also offer ex- 
hibit space of some 80,000 square feet. 

In addition to working for 1955 conventions, much of the 
effort of the Convention Department of the Chamber of 
Commerce the past year has been devoted to booking con- 
ventions as far ahead as 1960. More than 40 national 
conventions alone have so far been scheduled here for 1956, 
1957, and 1958. Among those of 1,000 and more for 1956 
are: American Society of Civil Engineers, 1,300; American 
Chemical Society, 4,500; National Association of Dry 
Cleaning, 3,000; American Psychiatric Association, 4,000; 
American Institute of Banking, 1,500; National Hairdress- 
ers and Cosmetologists, 2,500; Veterans of Foreign Wars, 
12,000; American Bar Association, 5,500; National Retail 
Farm Equipment Association, 2,000, and the Independent 
Petroleum Association of America, 1,000. 

Among the larger national conclaves for 1957 are: 
National Association of Life Underwriters, 2,000; Ameri- 
can Osteopathic Association, 2,500; Mortgage Bankers 
Association of America, 2,000 and the A.I.M.M.E., Petro- 
leum Division, 2,500. 

Within the last month, two of the nation’s foremost con- 
ventions, each 10,000 or more, have selected Dallas for 
1958: Kiwanis International and the American Dental 
Association. j 


1954 Conventions: Highest in the city’s history, 300,750 
visitors were welcomed at 1,848 conventions, sales conven- 
tions and cooperative marketing periods in Dallas in 1954. 
It is estimated these left $13,533,750, using the ultra-con- 
servative figure of $15 per day per delegate and allowing 
three days to a convention. 

Thirty-three of the 1954 conventions were national or 
international in scope. 

One notable addition to Dallas convention facilities in 
1954 was the completion of the Woman’s Building at State 
Fair Park, with 50,000 square feet of floor space and air- 
conditioned. Not included in the total for conventions shown 
above was the heavy percentage of out-of-town visitors at 
the State Fair of Texas, which had a record attendance of 
2,506,463, nor out-of-town attendance at the Metropolitan 
Opera, State Fair Musicals, football games and like at- 
tractions. 

Badge wearers will be very much in evidence again in 
1955. A list of forthcoming conventions and events is mim- 
eographed each January and July by the Convention De- 
partment and is available to all Chamber members who 
desire to be placed on the mailing list. 
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them only five days to sell 5,000 prospects, you have a 
busy season. 

Dallas has not one busy season like this — but four, 
every year. 

It all started on a typically hot evening in August, 1920, 
when the Dallas Wholesale Merchants Association pre- 
sented the first “Dallas Style Show” to a capacity audience 
in the old Dallas Opera House. 

This “parent show” boasted eleven exhibitors — five 
wholesalers of women’s dresses; five millinery manufactur- 
ers and one shoe distributor. This initial showing was ad- 
vertised with three mailing pieces with a total circulation 
of 15,000 copies. 

The late W. J. Kinsella, of the Kinsella Hat Company, 
was president of the organization and M. J. Norrell, now 
executive vice president of the Inter-racial Committee of 
the Chamber of Commerce, was secretary-manager. 

Thus was launched a program that was to expand and 
evolve, until August, 1949, when the American Fashion 
Association became affiliated with the Market Division of 
the Chamber of Commerce. 

Since then 21 markets under the sponsorship of the 
Chamber have been held in downtown hotels for the con- 
venience of both exhibitors and buyers. 

Each market draws an average of 5,000 buyers from 17 
states. The bulk of this phenomenal traffic comes from the 
states of Texas, Arkansas, Oklahoma, Louisiana, New 
Mexico and Mississippi. Buyers in increasing numbers are 
coming from the states of Colorado, Kansas and Missouri. 

Two Breakfast Fashion Clinics are held each market 
under the direction of Mrs. Evelyn Lambert and her 
associates. 

Seven hundred and fifty buyers are guests of the Associa- 
tion at breakfast on Tuesday and Wednesday morning of 
each market. A total of 1,500 merchants and buyers see the 
latest trends in fashions for the coming season at the style 
shows presented at the Breakfast Clinics. 

Four markets are scheduled for 1955: 

January 23-28 — Midsummer Market 

May 22-27 — Fall and “Back to School” Market 
August 21-26 — Midwinter and Holiday Market 
October 23-28 — Early Spring and Resort Market 

With 5,000 buyers and 300 salesmen coming to Dallas 
four times a year, the value of Market Week to Dallas is 
readily apparent. It is equivalent to a convention with more 
than 20,000 delegates. 
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BUSY MARKET SEASO 


EF ASHIONS from Dallas kept national 
perts busy in 1954. Proof of the national 
Dallas as a leading fashion market was given last March 
when all major newspaper syndicates and individual news- 
papers throughout the United States and Canada sent their 
fashion editors to cover the Dallas Fashion Center’s 
National Press Week. 

Summer collections of 23 local manufacturers of women’s 
and children’s apparel were given on the spot coverage by 
the fashion press and pictures of the clothes that bear Dallas 
labels were used with their stories in papers from coast to 
coast. 

During the month of March the Apparel Division of the 
Chamber of Commerce received clippings of editorial cover- 
age on the Dallas garment industry equivalent to 96 full-size 
newspaper pages. Publicity received during the current year 
has shown a 50% increase over previous records. 

The prominent part Dallas has played in the rapid rise 
of the garment industry in the Southwest was told in a front 
page story of the Wall Street Journal. Most of the major 
fashion magazines have reported on Dallas fashions through 
the Center and pictures of clothes made in Dallas have been 
used editorially throughout the year. 

Resident Press Shows were held prior to the trend-setting 
May and October markets and Dallas fashions were promi- 
nently featured in the local papers during market weeks. 

Dallas-designed clothes were selected for the official 
wardrobe of this year’s Miss America and the Maid of Cot- 
ton. They were worn on tours throughout the United States 
and South America and given wide-spread publicity. 

The eyes of Texas were upon the Dallas Fashion Center’s 
Blue Ribbon Winners during the State Fair in October when 
more than 25,000 people viewed the daily fashion shows 
given in the new women’s building. Judging of Texas manu- 
factured apparel was done on the basis of originality of 
design, wearability and value. Dallas fashions were pre- 
dominant among the winners. 

Garments from the Dallas market have been featured on 
local and national television shows and a story on the fash- 
ion industry is being filmed at the present time for release 
early next year on television. 

In addition to its promotional activities, the Center has 
informed its members on government regulations and mat- 
ters of general interest to their industry. It has also served 
as a source of information for the many inquiries regarding 
Dallas’ fashion industry. 

A major portion of the Center’s 1954 budget was allo- 
cated for advertising in trade publications to stimulate 
buyer interest in the Dallas Market. 
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| busy year of 1954 has definitely not been kept 
a secret. 

Recorded in 12 glamorous issues of the DALLAS maga- 
zine, the story of Dallas progress for this year is spread over 
almost a thousand pages of the Chamber of Commerce 
publication. Replete with photographs and color, it was 
sent out to the membership and industrial prospects in 
almost a hundred thousand copies to be read by several 
million key men and women in the course of the past year. 


DALLAS not only provides a continuing advertising and 
publicity campaign for this city’s industrial development, 
but it also gives every member of the Chamber and most of 
our qualified industrial prospects the graphic story of 
“what” Dallas is doing and it tells the all-important “why.” 
Almost every citizen of Dallas is a civic salesman, and 
DALLAS magazine provides an impressive and factual 
sales tool for these salesmen. 

It is no exaggeration to say that officers, committee chair- 
men, committeemen and the general membership of the 
Chamber are month in and month out, the best informed 
in the nation, because they read DALLAS magazine and 
have been doing so as a matter of habit for 33 years. The 
pages of DALLAS are definitely factual, but the statistical 
story of progress reads like an illustrated best-seller. 
DALLAS not only carries stories and pictures on new 
plants, new developments and new industries; it also car- 
ries the picture story of what Dallas leadership is doing to 
build this great city. It records advancements and promo- 
tions. It points out the potential leaders of tomorrow and 
flashes back to the pioneer leaders and events of yesterday 
that underlie the foundations of the almust unbelievable 
skyward and outward growth of Metropolitan Dallas. 

DALLAS magazine breaks down the component factors 
of Dallas’ progress and presents them every month as they 
happen. In effect, DALLAS magazine takes our member- 
ship out on Dallas construction projects, into our plants and 
factories, into the offices of our banks and insurance com- 
panies, into the meetings of the key committees of the 
Chamber and even to Washington and other cities where 
Dallas leaders go to advance the cause of Dallas and protect 
its interests. 

The January issue of DALLAS, 1954, told the story of 
Dallas’ new electronics industry — how Dallas is making 
minute transistors and million-watt transmitters; how Dallas 
is leading in research and new production methods for one 
of the nation’s newest industries. 

February’s DALLAS presented a group of 37 major 
construction projects aggregating $185,000,000 — office 
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buildings, schools, shopping centers, warehouses, factories, 
hospitals. It gave life and color and impact to these projects 
and figures. A schoolboy could understand their significance 
and meaning. 

The March DALLAS put this city out in front in : 
national campaign to step up advertising and selling. It 
presented a background of basic economic facts and figures 
on the nation and the Southwest. It described a film, “The 
Future of America,” since shown to more than 2,500 key 
people in Dallas. 

The April issue presented the 1954 picture of Dallas 
finance and insurance. It featured the announcement of the 
new 40-story Southland Life Center. Dallas Grand Opera 
had its usual glamorous presentation in this issue, followed 
in May by the State Fair Musicals to give Dallas the running 
story of cultural expansion which helps to make Dallas an 
even better place to live and do business. 

In June DALLAS presented its annual oil issue, pointing 
up the position of this city as one of the world’s great centers 
of petroleum exploration and research, and the graphic 
story of another multi-million dollar payroll at its back door 
in its coverage of the dedication of the new General Motors 
Assembly Plant at Arlington. 

In July DALLAS presented the story of our new water 
resources with pictures of three great dams: Grapevine, 
Lavon and Garza-Little Elm. It told how Dallas had turned 
another problem into a major asset of new recreational 
facilities, new industrial advantages for the Dallas area and 
water plans for the future. 

Dallas’ expanding motor transport advantages and its 
growth as a major modern transportation supply center 
were featured in August, along with sketches and plans for 
Dallas’ new air terminal at Love Field. September brought 
out the glamorous annual State Fair issue on the largest 
annual exposition in the nation. Here also was the story of 
Dallas’ “Parade of Presidents” before the Civil Aeronautics 
Board at Washington to battle air monopoly, “the most im- 
pressive case ever presented to the C.A.B.” 

In October DALLAS presented the story of the city’s dis- 
tribution growth and advantages, backed up by actual 
names of new firms and photographs showing how and why 
Dallas was acquiring more leadership in this field; modern 
methods of material handling in Dallas warehouses; the 
background of Dallas as one of the nation’s leading centers 
of private flying; a section on the Dallas Symphony and 
Theater °54. 

November featured the opening of the new Republic 
Bank Building, the tallest building in the South, and plans 
and sketches of Dallas’ newest convention asset, the $6,- 
000,000 Dallas Memorial Auditorium, the announcement 
of the new Dallas Federal Savings & Loan Building and 
other features. 

The December issue presents the Annual Report of the | 
Chamber and special stories on the 1955 Cotton Bowl 


Classic. 

DALLAS magazine provides a self-supporting month 

vehicle for the dynamic Dallas story that utilizes the mo 

modern ideas in typography, art, layout, photography, ¢ 
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merce has its roots in a busy membership — Dallas citizens 
who are willing to donate valuable time, knowledge, con- 
tacts and money to the needs of their city. 

No group of men better illustrate their willingness to pro- 
duce for Dallas than members of the 1954 Membership 
Committee. 

For the second straight year, membership activity of the 
Chamber set a new annual record: 1,400 membership units 
by December 1, with still a month to go before the final 
tally. 

Who did the job? 

A total of 117 Chamber members participated in the 
Lasso Club, the permanent membership committee. In the 
annual One-Day Drive on May 26, an additional 150 work- 
ers volunteered. Melvin T. Munn served as chairman. 

Five committeemen were outstanding. John J. Hospers, 
Jim McBride and Vincent Rohloff earned Life Memberships 
by signing up 100 new members during the year. A. J. 
(Jack) Kutner, Jr., and John S. Smith received Double Life 
Memberships by signing up their second 100 new members 
in 1954. These men bring the number of Life Members to 
eight, including Louis Charninsky, A. P. (Pop) Harrison 
and James H. Randolph. 

Although the Membership Committee achieved approxi- 
mately 30% more results than the 1953 committee, the 
sponsoring of new members was more difficult. To accomp- 
lish its objective, the committee made approximately 10,000 
personal and telephone contacts, visiting approximately 
4,000 firms and individuals. At the end of 1954, member- 
ship was at an all-time high, with 6,230 representatives, as 
compared to 5,533 for the same date last year. Thus the 
Chamber had a net gain of 734 members. 

As an aid to the acquisition program, the Membership 
Department distributed 8,500 copies of the booklet, “Your 
Dallas Chamber of Commerce — what it is, what it does, 
what it means.” Some 5,500 copies were distributed to 
members, and the other 3,000 to prospects and used for 
promotional purposes at group meetings and similar func- 
tions. Representatives of the Membership Committee, pri- 
marily the chairman and vice chairmen, talked before 22 
service clubs and other organizations, promoting member- 
ship in the Dallas Chamber. On 12 of these occasions, the 
Chamber movie “Hitch Your Wagon” was shown. 

In 1954 the Membership Department also continued its 
program of obtaining proportionate support from all of its 
present members. Primary impetus was given this by a 
Revaluation Committee under the chairmanship of Director 
John Stemmons. This committee, composed of 14 divisions, 
each headed by a member of the Board of Directors, re- 
viewed the membership files and suggested increases for 
some 700 firms. By the end of the year, reports had been 
received from approximately 450 of these firms, of which 
373 agreed to increase their support. A final report has not 
been received on the remaining 250 firms. This increased 
support from 373 firms, plus increases from 1,050 last year, 
brings the number of present members equitably supporting 
the Chamber to approximately 65%. 
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A BUSY year for the Dallas Chamber of Com- - 





HE Chamber’s business office, through which all 
activities must at some time pass, has had its work load 
greatly increased by the Chamber’s busy year. In spite of 
these increased duties, the office is operating with one per- 
son less on its staff than it had prior to May, 1952. 

Successful revaluation campaigns of the past two years 
have removed most of the pressure on the Chamber’s bud- 
get. However, as in the last three years, collection of dues 
has continued as the number one problem. 

In order that the Chamber’s only source of income, dues, 
may be fairly allocated, a budget is prepared at the end of 
each year for the following year. This necessitates a de- 
tailed study of current operations and to project them into 
the following 12 months. This budget is approved by the 
Finance Committee and the Board of Directors. Income 
for 1954 will be considerably larger than in 1953 due to 
the revaluation campaigns and membership gains. 

Monthly financial reports reflect accurately the detailed 
operations of the Chamber so that the officers, directors and 
members of the Finance Committee can tell at a glance what 
is happening at all times. 

Special funds for certain specific purposes were raised 
during the year, the largest being for the entertainment of 
75,000 4-H Club and Future Farmer boys and girls at the 
State Fair of Texas. Particulars regarding these funds were 
handled in the business office and reports furnished to the 
committees handling them. 

The business office serves as the purchasing agency of the 
Chamber, handling the requirements for all departments. 
Supplies are procured only from Chamber members, when 
possible, and are pro-rated on the basis of dues subscrip- 
tions, with quality and price being taken into consideration. 

Records pertaining to the debentures of Cosmopolitan 
Hotel Company of Dallas, Inc., cooperating with Statler- 
Dallas Company, Inc., were handled in this department and 
reports required by federal and state agencies concerned 
were submitted. Details are now being handled to make 
the transfer from the Statler to the Hilton interests. 

Increased activity in every department and by the various 
committees has kept the mailing and printing section busy. 
During the current year, this department handled 108,351 
pieces of incoming mail and 553,769 pieces of outgoing 
mail requiring $12,085.66 in postage. This does not take 
into account the mailing of DALLAS magazine which is 
handled by this department monthly as bulk and permit 
mailings. Printing of letters, letterheads and forms totalled 
1,762,710 pieces. 
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BILLIONS FOR NE 


A BUSY year for the Highway Department — 
seeing progress on some projects that have been in the mill 
for 10 years—began early in 1954. 

During January Central Highway Committee represen- 
tatives joined a Kaufman County delegation in a hearing 
before the Highway Commission at Austin. The group re- 
quested that U.S. Highway 175 between Dallas and Kauf- 
man be designated as an expressway or limited access 
highway. 

The request was made with the understanding that the 
Highway Department would not be pressed for construction 
of an expressway facility until such time as the traffic count 
justified this type of construction. The designation was 
urged at this time so that Kaufman County could be fur- 
nished expressway right-of-way deeds for the purchase of 
right-of-way now, before land values increase beyond the 
county’s ability to purchase. Following this hearing the 
Highway Commission ordered U.S. Highway 175 from 
Kaufman to Dallas designated as a freeway, and directed 
State Highway Engineer DeWitt C. Greer to deliver right- 
of-way deeds to Kaufman County officials, on their request, 
for any and all sections they may desire between the Dallas 
County line and the south city limits of Kaufman. 

During February a representative from the Central High- 
way Committee joined a delegation from Bosque, Hill, 
Johnson, and McLennon Counties at a Highway Commis- 
sion hearing requesting that a state highway be designated 
and constructed north and south along the west side of 
Lake Whitney. 

This project would serve a two-fold benefit to the Dallas 
area: (1) It would provide a direct route to Lake Whitney 
for recreational purposes; (2) A highway along the west 
side of the lake would complete a connection for another 
route from Dallas to Austin and beyond, comparable in 
distance to the present route to Austin through Hillsboro, 
Waco, and Temple. The Lake Whitney route to Austin, 
by the way of Cleburne, Kopperl, Valley Mills, McGregor, 
and Belton, would have the advantage of a light traffic route. 

At the March 19 meeting of the Highway Committee, 
C. A. Border, manager of the Area Development Depart- 
ment of the Tulsa Chamber of Commerce, who has spent 
considerable time studying the proposal for a toll road con- 
necting Kansas City and Houston by the way of Tulsa, 
Denison and Dallas, discussed this subject with the Central 
Highway Committee for the purpose of giving the group 
the benefit of his studies of the project. 
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Mr. Border stated that the great gateway from the South- 
west to the North is through Kansas City. He called atten- 
tion to the fact that it is practically a straight line from Dal- 
las through Tulsa and Kansas City to Minneapolis, St. Paul 
and Duluth, and that another leg leading off from near 
Tulsa through Joplin to St. Louis would give the Southwest 
another outlet to the Northeast. Mr. Border said that the 
people of Missouri believe that a turnpike is needed from 
both Kansas City and St. Louis through Oklahoma down 
into Texas and that the Missouri and Oklahoma people 
would like for the people here to support such a plan. 

For the past 10 years or more the committee has been 
working with civic groups in the counties between Rockwall 
and Daingerfield in an effort to secure a designation for a 
Daingerfield to Rockwall Highway. Last year resolutions 
requesting the Highway Department to make such a desig- 
nation were secured from each county along the route and 
presented to the Highway Commission. We are now able 
to report progress on this much needed project: a 5-mile 
section in Rains County, from Emory east is now under 
construction, and Rockwall Commissioners Court has re- 
cently approved this project, giving it number one priority 
for the county. 

The 1955 and 1956 two-year consolidated Highway 
Construction Program for Dallas and Dallas County auth- 
orized by the Highway Commission during May of this 
year amounts to a total of $13,904,500, earmarked as 
follows: 





Central Expressway becssscccsseeeee- 870,000 
(This will complete the construction 
of Central Expressway through 
the City of Dallas) 
U.S. 67 (East-West) Expressway... 4,850,000 
State and Federal Aid Highways...... 8,184,500 
Tem ...:. -ssseesee.-13,904,500 


The above represents an increase of $4,419,500 over 
the two-year construction program now in operation. 

It is believed that the $2,000,000 provided by the Cer- 
tificate of Indebtedness Bill will provide the county with 
sufficient funds to purchase right-of-way for the present 
highway construction program, but the big problem now 
facing Dallas and Dallas County is where or how to secure 
finances for the purchase of right-of-way for the $13,- 
904,500 highway construction program authorized for 
1955 and 1956. 
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SERVICE IN WASHINGTON 


‘ee Washington office of the Chamber experienced 
another busy and eventful year in 1954, devoting its efforts 
to heterogeneous problems both on Capitol Hill and in the 
ramified agencies of the executive branch of the govern- 
ment. Unusually important matters affecting the civic and 
business interests of Dallas commanded the attention of 
this outpost in the nation’s capital continuously throughout 
the year. 

The principal duty of the Chamber’s Washington office, 
of course, is to function as a service agency for Dallas busi- 
ness interests, in an effort to assist in the solution of many 
pressing problems which develop from the inter-relationship 
of Dallas’ diversified activities with the operations of ex- 
tensive federal bureaus and departments. The Washington 
representative of the Chamber endeavored to render a 
variety of services, such as obtaining and interpreting gov- 
ernmental regulations and reports of interest to Dallas, 
expediting the processing by governmental officials of ap- 
plications of various kinds, and developing information as 
to procedures to be followed and trends to be anticipated. 

Most important of all the activities which commanded 
the time and attention of the Washington office through- 
out the year was Dallas’ persistent and energetic campaign 
to protect Love Field and to develop air service to Dallas 
commensurate with the city’s needs and rapid growth. The 
Washington representative cooperated actively with the 
Aviation Department and Committee, as well as with engi- 
neering consultants and attorneys employed by the Cham- 
ber; and made appearances throughout the year before the 
Civil Aeronautics Board and otherwise sought to promote 
the interests of Dallas. 


Highlight of the year was the trip to Washington made 
by 25 outstanding Dallas business leaders for the purpose 
of presenting before the Civil Aeronautics Board a force- 
ful and impressive case for Dallas’ aviation future. The 
Washington office of the Chamber coordinated the activities 
of the group while in Washington. On frequent other occa- 
sions throughout the year the Chamber’s Washington repre- 
sentative sought to develop information on government 
aviation policies, and procured and evaluated statistics on 






















aviation service to Dallas and the Southwest. This critical 
problem will continue to demand a major portion of the 
time and effort of the Washington office in the months and 
years ahead. 

An important campaign which was waged successfully 
during the year resulted in the establishment in Dallas of 
the Regional Headquarters of the Post Office Department 
to serve the Southwestern states. The Chamber’s Washing- 
ton representative worked closely with the Dallas Con- 
gressman and the Dallas Chamber’s Post Office Committee 
to consummate the desired objective. The year also wit- 
nessed the unsuccessful culmination of the years of effort 
put forth by the Dallas-Fort Worth area to secure the Air 
Force Academy; and also unavailing were the strenuous 
efforts exerted to forestall the removal from Dallas of the 
branch office of the Veterans Administration. 

On Capitol Hill the year was important primarily for 
two major developments, the tax revision measure and the 
appropriations bill affecting river and harbor and flood con- 
trol improvement. The tax bill, which constituted the first 
major overhaul of the revenue code to be undertaken in 
many years, contained many provisions affecting the busi- 
ness interests of Dallas; and the Chamber’s Washington 
office sought to supply detailed information on many points 
in the law and to interpret its principal provisions. The 
depletion issue, so vital to the economy of Dallas and the 
Southwest, successfully resisted political efforts to reduce 
the allowances for petroleum, though the prospects are, of 
course, that this danger will continue to recur in the future. 

The appropriations bill providing river and harbor and 
flood control funds is of paramount importance each year 
to the comprehensive Trinity River program, and once 
again the 1954 bill allocated substantial sums to carry the 
program forward. With Benbrook, Grapevine, and Lavon 
reservoirs already in effective operation, Garza-Little Elm 
was allotted $3,000,000 to bring it close to completion, 
while the important Dallas Floodway project received 
$1,300,000 to continue flood protection works in that 
highly industrialized area. Furthermore, the comprehen- 
sive Trinity program moved forward along a broad front 
from Dallas southward to the mouth of the river at Trinity 
Bay, with an omnibus authorization bill, the first enacted 
by Congress in four years, authorizing construction of a 
new reservoir near Corsicana. 

Day-by-day activities of the Chamber’s Washington 
office included arranging appointments for Dallas business- 
men with government officials, providing secretarial serv- 
ices and office facilities, obtaining copies of government 
documents, appearing before Congressional Committees 
and other government bodies, preparing reports for Dallas 
civic and business leaders, and so on. Many personal serv- 
ices were likewise rendered, such as arranging travel reser- 
vations and obtaining hotel accommodations, and provid- 
ing typical Dallas hospitality to Texas visitors to Washing- 
ton. Reports on political and economic developments and 
trends continued to be made each month in the columns 
of DALLAS. 
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DALLAS’ FUTURE 
RAPIDLY DEVELOPING 


Piss continues to enjoy a sound and well 
balanced growth and expansion in all the many phases 
that make a well-rounded city—as a center of finance and 
insurance, retailing, wholesaling, manufacturing, religion, 
education, culture, medicine, recreation and entertainment 
— truly a city of opportunity and an ideal place to live 
and work. 

Each year this expansion and development is greater 
than the past year which is a positive indication that we 
are planning and building with foresight and intelligence. 

It is a perfect example of the great “Dallas Spirit,” that 
intangible thing that inspires our citizenry to take a per- 
sonal pride in their city and to give freely of their time, 
abilities and money to continue its improvement. 

The keen competition between the many various kinds 
of business and industry in Dallas is a healthy and well 
known fact. Consequently it is amazing to other cities that 
when something must be done for the general welfare of 
Dallas, personal affairs are forgotten and the business men 
of Dallas line up shoulder to shoulder “to get the job done.” 

That is what has made the “Big D” of today and is what 
will continue to make “Big D” bigger and better. 

In my long tenure as manager, one of the things that 
has greatly impressed me is how every few years a new 
phase of business or industry develops in our city, which 
shows that we are keeping pace with progress and the con- 
stantly changing times. 

For example, abetted by the war, Dallas suddenly devel- 
oped a great aviation industry which has since continued 
to flourish. 

Now within the last two years Dallas has developed into 
one of the major radar, rateonics and electronics manufac- 
turing centers in the United States. This indeed should be 
of great benefit to us as it is the most rapidly expanding of 
all industry. 

But growth and improvement is a never ending job. We 
must continue to go forward. 

Progress begets new and bigger problems and conse- 
quently greater plans must be made for the future. 

Your Chamber is in position to meet these problems 
that rapidly develop and make plans for the future, for only 
from wise planning comes sound constructive accomplish- 
ment. 

Each year this report gives me the opportunity to express 
deep appreciation to all our members for their generous 
support and their enthusiastic cooperation, without which 
our accomplishments would not amount to much. 

It is truly an inspiration and pleasure to work with the 
fine, capable and farsighted leaders whom you elect to the 
Board of Directors. 

i also want to recognize the experienced, capable and 
loyal members of the Chamber staff who conscientiously 
and enthusiastically endeavor to carry out the intelligent 
and creative policies of your officers, directors and com- 
mittees. 

We, on the staff of the Chamber, realize fully our respon- 
sibilities and will do our utmost to fulfill them in such a 
manner that we can continue to merit your confidence and 


support. 
2. Ben Gri tz 
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Extenpinc a helping hand to 
the mentally retarded child groping in a 
world apart is the mission of Children, 
Incorporated, state-chartered, non-profit 
organization which conducts special 
school classes in Oak Cliff for members 
of the luckless legion of “unfinished” boys 
and girls. 
Children, Incorporated, Room 318, Oak 
Cliff Chamber of Commerce Building, 


LEARNING TO WALK up and down stairs 
unaided represents a major accomplishment for 
some of the pupils of Children, Incorporated. 





Special Dallas Schools 
Help Retarded Children 


currently provides therapy, guidance, 
training and instruction for 32 “children 
who never grow up” in classrooms in the 
basement of the Cliff Temple Baptist 
Church. Its work parallels that of the 
Children’s Development Center, 3966 Mc- 
Kinney, which has an enrollment of 48 
youngsters ineligible for special public 
school classes. Both organizations are 
affiliated with the Dallas Council for Re- 
tarded Children and the National Asso- 
ciation for Retarded Children. 


Only in recent years has mental retarda- 
tion been placed in proper perspective as 
the last of the great problems in child 
health to be faced. Much has been written 
since the problem was brought out into 
the open and recognized for what it is: 
a tragic affliction which hits about three 
out of every 100 babies born to rich and 
poor alike, to doctors, businessmen and 
educators of high intelligence quotients as 
well as to parents of lesser mentality. And 
one of the better summations was pre- 
sented in Life magazine. 

“Four million Americans, a million of 
them children, have minds which stopped 
growing before the age of 11,” Life re- 
ported. “Some have brains which were 
physically crippled by fever, disease or 
injury before or after birth. In others the 
cause is not known; only a small fraction 
of the cases, however, are hereditary. 
Although three-quarters of the mentally 
retarded could be trained to take a small 









RECOGNITION plays an important part in 
special classes conducted for mentally retarded 
youngsters by Children, Incorporated. 


but rewarding place in society, most of 
them vegetate idly at home, hidden away 
like a guilty secret by their ashamed 
families. Or else they spend their lives 
unproductively in impersonal institutions, 
sometimes even in insane asylums. 

“Now, at last, a nationwide effort is 
being made to help them. Banded together 
in the National Association for Retarded 
Children, parents have set up clinics and 
organized sheltered worshops where their 
children can learn simple s«xills to make 
them self-sufficient. They have prodded 
states into providing special school 
classes. More important still is the fact 
that parents are overcoming their need- 
less shame at having a retarded child. The 
new freedom to speak frankly about their 
unfortunate children is producing a cli- 
mate encouraging to research, which now 
is almost non-existent.” 
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TURNING WORDS into realities is another 
important phase in the progress of children 
attending the state-chartered, non-profit 
organization. 


And there is considerable hope in the 
fact that some experts estimate that as 
many as four-fifths of the nation’s men- 
tally retarded children can become self- 
supporting adults capable of managing 
their own affairs under good conditions. 
The U. S. Office of Vocational Rehabili- 
tation reports that persons with low I.Q.’s 
have been placed successfully in 69 types 
of occupations. With varying degrees of 
supervision, they can become competent, 
productive workers. 

The story of Children, Incorporated, 
illustrates what can be done by way of 
a beginning. Born less than two years ago 
in the hearts of a few Oak Cliff residents, 
the organization began by bringing about 
a dozen boys and girls out of the seclu- 
sion of their homes to attend special 
classes. Progress has been made; when 
the new school term started last Septem- 
ber, 30 lively small ones greeted three 
smiling teachers on opening day. 

The objective of the organization re- 
mains a simple one: to make these men- 
tally retarded youngsters as self reliant 
as possible within their individual ability 





MUSIC AND GROUP SINGING provide a pleasant daily interlude for youngsters attending classes 
of Children, Incorporated. Classes are held in the Junior Department rooms of the 
Cliff Temple Baptist Church. 


limitations. In some cases this may mean 
nothing more than training in self help. 
Others may be more fortunate, may 
prove to have the intelligence quotient 
of 50 required for admission to the spe- 
cial public school classes conducted for 
handicapped children. 

But the beginning is just that—only a 
beginning. It is estimated that there are 
approximately 2,500 mentally retarded 
children in Dallas, including more than 
250 in Oak Cliff. Children, Incorporated, 
has a long waiting list, plans hopefully 
toward the day when it can have its own 
building and expand its program to in- 
clude vocational and workshop training 
facilities. 

Meanwhile, grateful parents who have 


received unexpected assistance in coping 
with a staggering burden provides more 
than enough thanks to go around for the 
individuals, the service clubs, the wom- 
en’s clubs, the civic and business organi- 
zations and the others who have made 
contributions, financial and otherwise, 
to underwrite the program. 

Those thanks were wrapped up one 
day not long ago in the words of a mother 
who had just been told that Children, 
Incorporated, had a class vacancy and 
would be able to accept her small son: 
“You go to doctor after doctor and they 
say there isn’t anything they can do. Then 
we suddenly have this school and—oh!— 
the relief in not being turned away!” 
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CALL TEXAS DELIVERY SERVICE 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


1225 Mercantile Bank Building 
PHONE RI-9349—DALLAS 


Alex D. Hudson 


James S. Hudson 


Alex D. Hudson, Jr. 














3757 
YEAR 


We Wish Our Friends 
and Customers 


Manny. 
Chustmas 


AND A PROSPEROUS 


Seuintty Tease wnereast ee. 
onrenes sans 
SOVE Ano Costa 
ROL ESTATE © omee names 

















Commercial and Industrial Building Loans. 
Residential, Conventional, G.I. and F.H.A. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924” 
Approved F.H.A. Mortgagee 


F. M. LOVE, Chmn. of Board AUBREY M. COSTA, Pres. 


1302-4 Main Street 


INSPECTIONS, COMMITMENTS on 
CONVENTIONAL LOANS IN 24 HOURS 
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Equipment Firm Opens New Headquarters 


The Darr Equipment Company, distributors for the Caterpillar Tractor Company in 
69 Northeast Texas counties, has opened new $500,000 headquarters at the inter- 
section of Highway 183 and Loop 12. The concrete, brick and glass structure contains 
55,000 square feet of floor space and is situated on a 15'4-acre tract. In addition, 
there is a 60 x 100 foot utility building housing steam cleaning, paint shop, welding 
and track press departments. There are 13 working bays in the main shop. 


New Sunoco Laboratory 
To Cost About $400,000 


Construction work began this month on 
Sun Oil Company’s new production re- 
search and development laboratory, just 
northwest of the Richardson city limits 
and adjacent to North Central Express- 
way, north of Dallas. 

The project, estimated to cost $400,000 
should be completed by July of 1955, 
said Tom F. Hill, Sun’s southwest divi- 
sion assistant manager. Mr. Hill said Sun’s 
facilities for oil research will be more than 
doubled. 

The project will include a service build- 
ing. 

The single-story buildings will be situ- 
ated on a 14'4-acre tract. The laboratory 
—to be built in an “E” shape—will have 
some 20,000 square feet of space. The 
service building, separate from the labora- 
tory and rectangular in shape, will contain 
10,000 square feet. 

The new structures will take the place 
of the company’s present laboratory on 
Zangs Boulevard in Oak Cliff. 

James Stewart Company of Dallas is 
general contractor. Architects are Berry 
and Manning. J. R. Joiner is structural en- 
gineer and Blum and Guerrero mechan- 
ical engineers. Robert F. Miller will super- 
vise construction for Sun. 


+ 
$300,000 Clinic Slated. A new Kirby 


Memorial Clinic building will be erected 
at Welborn and Maple at a cost of about 
$300,000. It will have 11,000 square feet 
of floor space — enough for 16 doctors’ 
suites, with off-street parking. Wyatt C. 
Hedrick is architect. Henry S. Miller 
Company is agent. 





Pharmaceutical Firm 
Starts New Building 


A new $500,000 warehouse and office 
building for the Upjohn Corporation, 
pharmaceutical firm, has been placed un- 
der construction at 4114 Central Express- 
way. 

Local Branch Managers M. A. Smith 
and W. M. Arthur said the new building 
would result in the sale of the present Up- 
john home at 901 McKinney. Asking 
price is reported to be $135,000. 

The new, completely air-conditioned 
structure will have about 31,000 square 
feet of floor space and a dining room for 
400 employes. It will be equipped with 
truck docks and will serve as a main re- 
ceiving point for storage and distribution 
in the state. 

Site for the building, a 96,000-square- 
foot lot, is reported to have cost upwards 
of $240,000. 

Upjohn’s home office is in Kalamazoo, 
Michigan. 

te 


Firm Changes Quarters. The Dallas 
Coffee & Tea Company, wholesale grocery 
concern, has moved from 1205 Camp to 
1532 Slocum. The firm is 35 years old. 


+ 


Wings Output Extended. Temco Air- 
craft Corporation has received a contract 
that will extend its production of Lock- 
heed P2V Neptune wings well into 1956. 
Temco President Robert McCulloch 
termed the new commitment a multi- 
million-dollar contract. In addition to the 
P2V program, Temco currently is pro- 
ducing major assemblies for five top Air 
Force and Navy jet fighters and bombers. 
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Decorative Center for Trinity Area 


A $1,500,000 wholesale furniture and home furnishings mart is under construction 
in the Trinity Industrial Park by Trammell Crow. Completion of the mart, to be called 
the Decorative Center, is slated for April, 1955. The project will assemble in one 
location the merchandise of 40 or more of the nation’s leading manufacturers and 
sales representatives of furniture, fabrics, home furniture and accessories, and 
lighting fixtures. Two buildings to be built immediately will have a total of 40,000 
square feet of showroom space. Later additions will increase the display area to more 
than 100,000 square feet. A large landscaped court separating the two large one- 
story buildings is a feature of the project. The center was designed by Jacob E. 
Anderson, architect. General contractor is McFadden & Miller Construction Company, 
and the landscape contractor is Arthur Berger. The exclusive leasing agent for the 





entire development is Bill Campbell, Jr., of Moser Company, realtors. 








Acquisition of Pioneer 
By Continental Approved 


The Civil Aeronautics Board has ap- 
proved the acquisition of Pioneer Air 
Lines by Continental Air Lines, Robert F. 
Six, Continental president, and Robert J. 
Smith, Pioneer’s chief, have announced. 

The C.A.B. found that consolidation 
of the two carriers would provide an im- 
proved and more economical service on a 
stronger air route pattern in the Southwest 
and Rocky Mountain area. 

Mr. Six and Mr. Smith said the combi- 
nation would provide a system serving 
some 50 cities over 5,176 route miles in 
Texas, Oklahoma, New Mexico, Colo- 
rado, Kansas and Missouri. 


Under the agreement, Continental pur- 
chases Pioneer’s routes and assets for cash 
and 65,000 shares of Continental stock. 
Continental will not acquire, however, the 
nine Martin 202 planes owned by Pioneer 
Aeronautical Services, a spin-off corpora- 
tion from Pioneer Air Lines which has 
title to this equipment. 

April 1, 1955, has been set as the date 
when the two systems will be operated as 
one. Mr. Six will head the combined oper- 
ation as president. Personnel of both lines, 


totaling 1,327, will be retained, Mr. Six 
said. 
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Roof Garden Planned 
For New City Library 


The new Dallas Public Library, sched- 
uled for completion in June of 1955, will 
have a roof garden with special exhibit 
area and individual rooms for group 
meetings, Library Trustee Lewis F. Rus- 
sell reported. 

Mr. Russell, in a speech before the 
Friends of the Dallas Public Library, said 
the new and enlarged departments in the 
new structure would include art and mu- 
sic, business and economics, Texas and 
local history, a fashion wing, newspaper 
reading room, auditorium, and the roof 
garden area. 

Library facilities are being housed 
temporarily at the Union Terminal while 


the new building is under construction at | 


Commerce and Harwood. 
*« 








AIR CONDITIONING 
REFRIGERATION 


BAKE 
TEXAS 


| REFRIGERATION & 
| ENGINEERING CO. 


158 Express—Dallas—PR-3224 








ARCHITECTS AND 
ENGINEERS 


BSMS! “?— Photostats 
| SOUTHWESTERN 


BLUE PRINT CO. 


1801 Commerce — Dallas — Phone RA-8083 








-HERE’S A RESOLUTION 
That's your solution 
| 
On how to thrive 
Come ‘55 


Resolve now to check the various 
and varied services offered by 
ETHERIDGE PRINTING COMPANY 
56 years in Dallas. 


| .. 4 Greetin Gs 


from 











RA-8101 
DALLAS 





| 1812 NORTH FIELD e 


Guiberson Expands. The Guiberson | 


Corporation has announced completion | 


and occupancy of a new rubber plant ad- 
dition at 1000 Forest Avenue. The orig- 
inal building was remodeled and inte- 
grated with the new addition. An air-con- 


ditioned laboratory allows accurate check- | 


ing of physical properties in the natural 
rubber and synthetic rubber compounds 
developed ‘by Guiberson for oil field use, 
according to General Manager Alex P. 
Smith. 


x Printing 


x Lithographing 


* Engraving 


* Office Supplies 
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HINTON & LOCKE, INC. 
Real Estate Loans 
Reserve Loan Life Bldg. 
Phone RI-4663 
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Complete Mail Service 
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Folding and inserting up to 











up to six enclosures, sealing, 
< stamping, mailing 
=" fe 40.000 pieces complete. 
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SHARP & CO. Inc., 3201 oax Grove -pattas 4, Texas 


Burt Pittenger 





, President 





NEED SPACE? 


USE OUR NEW BONDED 


Warehouse 
for STORAGE 





SATION wing 


NATIONAL VAN LINES & 
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Call us now for imme- 
diate delivery of BERGER 
Steel Transfer Cases. Styles and 
sizes to fit every office record need. 
Original heavy channel frame construction 
permits high stacking, conserves space, is 
completely adaptable to your storage 
problem. Easy-opening, non-binding draw- 
ers. Locking catches and clips furnished 
for both vertical and 

horizontal stacking. 


Visit Our New 
and Enlarged Showrooms. 


VANCE K. MILLER 
COMPANY 
OFFICE FURNITURE AND SUPPLIES 

Dallas 2 


1916-18 Main e RA-9091 
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Chamber Directors Elect 


December New Members 


Airline Construction Company, 9011 
Denton Drive; R. L. Autrey. 

Whitfield Transportation Company, 
Inc., 2120 Costa Mesa Dr.; A. D. Terrell. 

Bovaird Supply Company, 1708 Life of 
America Building; E. M. Henson. 

J. E. Tourtellotte, 3202 Manor Way. 

Commercial Tooling Company, 2110 


| West Main, Grand Prairie; C. E. Dennis. 


Norman E. Spray, C. P. A., 1311 Na- 
tional City Building. 

Diamond Machine Company, Inc., 314 
South Rock Island; M. A. Zito. 

The National Life & Accident Insur- 
ance Company, mortgage loan division, 
519 First National Bank Building; A. N. 


| Abernathy. 





Farmers & Bankers Life Insurance 
Company, 530 Gibraltar Life Building; 
Alan G. Clark. 

Goodwin’s Shoe Store, 1508 Main; W. 
Shaw Moore. 

Young Set Magazine LaHoma Enter- 
prises, 1710 Jackson; Barney M. Clemons. 

Wilfred B. Kirk, Texas Bank & Trust 
Company, Main at Lamar. 

Batten, Barton, Durstine & Osborn, 
Inc., Mercantile Commerce Building; T. 
L. Hasbrouck, Sr. 

Williams-Logue, 2000 Kidwell; 
A. Logue. 

Coffee Time Service, 
Haskell; H. C. Rheder. 

Trinity Health Center, 2803 Alabama; 
Mrs. Billie Neal. 

Finishers Supply Company, 3209 Oak- 
land; W. H. Egner. 

Riss & Company, 1302 South Lamar; 
Rex E. Wright. 

Hooper-Holmes Bureau, Inc., P. O. Box 
6742, Medical Station; George D. Warfel 
and Maurice J. Hill. 

Rafael Spanish School, 40'2 Highland 
Park Shopping Village; Gregorio Delint. 

L. E. Lenig Company, 530 Rio Grande 
Building; L. E. Lenig. 

Consumer Finance Company, 305 
North Akard; Jesse Jones. 

Whilden Construction Company, 2457 
Llewellyn; J. F. Whilden. 

Cornelison & Pyle, 6131 
Perry Pyle. 

Security-Connecticut Companies, 2501 
Cedar Springs; Walter J. Welden and 
Leon Embry. 

Crotty Brothers, Inc., P. O. Box 11765; 
J. Lamar Jones, W. N. Brophy and Harry 
Glover. 


Spain 


1916-18 North 


Berkshire; 


Rockwell Manufacturing Company, 
506 Mercantile Securities Building; E. D. 
Propps. 

Fleet Drilling Company, 818 Wilson 
Building; John J. Fleet. 

Quaker Rubber Company, 1327 Levee; 
Ed Uhls. 

M & R Sales Company, 3013 Roanoke; 
R. B. Roorbach. 

Nalley-Weatherby Air Conditioning 
Company, 2801 Live Oak; J. Robert Nal- 
ley, Jr. 

O. D. Alsabrook, Continental Building. 

Leo Vesenmeier, Jr., 2436 Republic 
Bank Building. 


Guy’s Garage, 1918 St. Louis; J. R. 
Guy. 

Will Ross, Inc., 1019 Slocum; Jack 
Howell. 


J. F. Perkins & Company, 1508 First 
National Building; Jack F. Perkins, Jr. 

The Stimson Corporation, 6016 Elam 
Road; Howard W. Stimson. 

Southwestern Farm & Ranch Service, 
1302 Dallas National Building; George 
Becker, Jr. 

Grant L. Boland, M.D., Medical Arts 
Building. 

Frederick W. Veninga, M.D., 
Cedar Springs. 

Gladiola Biscuit Company, 139 Har- 
vester; K. A. Wimpee, and R. E. Smith. 

Trimlines, Inc., 612 Davis Building; 
Mrs. M. J. Nichols. 

Martha Helen Hale, M.D., 3403 Hall. 

Lou S. Taylor Company, 318 Cadiz; 
Lou S. Taylor. 

Meyer & Achtschin, 1400 Republic 
Bank Building; Willis Meyer, Leo Acht- 
schin and W. C. Bednar. 

Stokely-Van Camp, Inc., 2822 Glen- 
field; E. F. Smith, C. H. Gillock and D. E. 
Beaver. 
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Revaluation 
Honor Roll 


KASS BROTHERS, INC. 

MALONE, LIPSCOMB & 
SEAY 

MAYFLOWER DOUGH- 


ACRE SERVICE 
ADDRESSOGRAPH 

SALES AGENCY 
J. P. ASHCRAFT 


COMPANY NUT CORPORATION 
CUSTOM MANUFACTUR- MULLEN & POWELL 

ING COMPANY MULTIGRAPH SALES 
DIXIE DISINFECTING AGENCY 

COMPANY PADDOCK ENGINEER- 
HUFFHINES STEEL ING COMPANY 

COMPANY SUNSET MOTOR LINES 
INVESTORS DIVERSI- S.H. TROTH & 

FIED SERVICES COMPANY 
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Lone Star Gas Compan = 
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for a Rony Dey - 


This injection well stores gas underground in depleted 
gas fields . . . it’s Lone Star’s savings account! It insures 
your natural gas supply even in coldest weather. 

In summer, when demand for natural gas is lowest, 
Lone Star stores casinghead gas (produced along with 
oil) in these underground vaults. When peak demands of 
extra-cold weather call for the gas from normal produc- 
ing sources... and a little extra... this nest-egg of nat- 
ural gas that was surplus in summertime is ready to fill 
your needs. 

Underground storage of surplus natural gas is just 
another example of how Lone Star has pioneered in the 
conservation and utilization of Texas’ most valuable 
resource .. . Gas. 

















Lone Star’s three storage fields, strategi- 
cally located near central market areas, 
are: 


1. New York City field — Located in 
Clay County, between the Dallas-Fort 
Worth area and Wichita Falls. Gas 
stored as of October 1, 1954-——5,346,- 
975,000,000 cubic feet. 

3 = = Bas 2. Lee Ray field—In Stephens County, 
Af 3 T_T th this field has 17 West Texas towns in- 


a cluding Cisco within a 20-mile radius. 


ay Stored gas as of October 1, 1954 — 


oF 3,409,240,000,000 cubic feet. 
qaigm« =e pas a, 


x eB) 3. View field — Near Abilene and 
































































Sweetwater, this field has 17 West 
Texas towns within a 20-mile radius. 
Gas storage as of October 1, 1954 — 
1,705,513,000,000 cubic feet. 













TECHNIPLAN 


the modern solution to office 
arrangement that increases 
worker efficiency and saves space 

. based on time and motion 


studies. See our display. 


THE DORSEY COMPANY 
DORSEY BUILDING*DALLAS 






















Investment Bankers 


DALLAS 








*% TEXAS 























Selected Covers for Texas Industries 


— Made in Texas 
by American Beauty! 


We cover the catalogs 
of Texas industries, and 
a lot of manuals, and other 
books, too. 

Our experienced Texas crafts- 
men will design a CUSTOM- 
COVER for your company, to 

meet any specific requirement 

and still give you a completely 
personalized cover. Contact 
us now, we'll be glad to help 
you. 


The recollection of quality remains 
long after price is forgotten. 


‘2002 NORTH FIELD ST. 
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AMERICAN BEAUTY COVER CO. 



























‘eae Dallas 
PHONE PR-0677 













New Chief Engineer 


W. K. (Buzz) Thorson has been ap- 
pointed chief engineer, structural prod- 
ucts, a new engineering position estab- 
lished by Ideco, one of the Dresser In- 
dustries. Mr. Thorson will co-ordinate the 
firm’s drilling, workover and production 
mast line with related structural compo- 
nents. Formerly assistant chief engineer 
of the Ideco plant at Torrance, Califor- 
nia, Mr. Thorson is a member of the 
American Society of Mechanical Engi- 
neers. 





: a 
had 
Heads Underwriters 


O. V. McDonald, sales director for Em- 
ployers Insurance Company, has been 
named president of the Southwest chap- 
ter of the Chartered Property and Casu- 
alty Underwriters. Taking office with 
Mr. McDonald January 1 will be George 
Esker, vice president; Mrs. Joyce L. 
Tharp, secretary, and Mrs. Dorothy AI- 
bright, treasurer. New directors are Alfred 
H. Benjamin, H. R. McCandless, Jr., 
J. R. Brownlee and M. Cullum Thompson. 

*« 

The Federal Reserve Bank of Dallas has 
re-elected D. A. HULCY, president of the 
Lone Star Gas Company, as a director. 
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Heads Jewelry House 


R. C. Humphreville, vice president of 
the Moore-DeGrazier Company for 28 
years, has been elected president of the 
46-year-old wholesale jewelry house. Mr. 
Humphreville joined Moore-DeGrazier in 
1921, after returning from World War I. 
He served the company as secretary for 








three years before his advancement to vice | 


president. 





Wins Award for Firm 


Jim Nichols, vice president of the Fine | 


Arts Litho Company, received for his 
firm again this year one of three first- 
place awards in the Printing Industry of 


America’s self-advertising exhibit. Basis | 


of the award, which includes a bronze 
statuette of Ben Franklin and a $1,000 
check, was a series of self-advertising di- 
rect mail pieces called “Ideas That Make 
Democracy Work.” The Fine Arts firm 
won a first in 1953 and a second place 
award in 1952. 
+ 

GENE JONES has joined Bob Hardy 
Company, realty firm specializing in Pres- 
ton Hollow and Town-North properties. 
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SELLING THE IDEA 


THAT SHNS (TLS 
BUILD PROSPERITY 








The Boyd Printing Co. 


401 S. Poydras, RI-4166 
Commercial Ptg. & Letter Svc. 
1015 N. Hawkins, RA-8168 

Eagle Printing Co. 
2644 Elm St., RA-6030 
The Egan Co. 

1006 Ross Ave., PR-6321 
Evans Ptg. and Poster Co. 
2308 Live Oak, RI-4933 

Fine Arts Litho Co. 
701 E. 15th, YU-7583 
Wm. S. Henson, Inc. 
1725 N. St. Paul, RA-6841 





Johnston Printing & Adv. Co. 
1901 McKinney Ave., ST-2122 
Mayo Bros. Printers & Lithogs. 
1206 S. Ervay, RI-5441 
Powell Printing Co. 
1608 Wood, RI-9528 
Southwest Printing Co., Inc. 
917 Camp St., RA-9224 
E. J. Storm Printing Co. 
2230 San Jacinto, RI-1938 
Walraven Bros., Inc. 
1509 Munger, RA-6138 
John A. Williams, Printer 
1000 Munger, RA-5141 


DALLAS 
PRINTING 
SALESMEN’S 
ASSOCIATION 








These firms are 
qualified to put 
“SELLING 
IDEAS” into your 
better designed 
printing. 








REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 


‘Real Estate Financing Since 1908’’ 


MURRAY 


INVESTMENT COMPANY 


Convenient Ground Floor Location 


Several Parking Stations Just a Few Steps Away 


1315 
Pacific 
Ave. 


Why not use our conference 
room — seating up to 25? 
Telephone STerling 3361 for 


information. 


Between 
Field & 
Akard Sts. 























SERVING DALLAS SINCE 1893 


SLPARKMAN~BRAND. INE. 


2115 Ross Avenue 


MORTICIANS 


MEMBER 
Notional Sell toicians 


¥ invitats© 


STerling 2187 
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CLOUD 


Employment Service 


"The Right Person for the Right Position’’ 


Over Twenty-Five Years 


Solve your personnel problems 
by calling... 


PR-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 


National City Building 
TEXAS 


DALLAS 1, 


A 


« 


i 
o 


rd 


No Cost 





MEMBER 
EMPLOYMENT dues 
BOARD OF Employer 





DALLAS 





} 











Mohr Opens Plant on Expressway 


Mohr Chevrolet Company has opened a new sales and service plant at Central 
Expressway and San Jacinto, The Mohr firm, owned and operated by E. A. and E. B. 
Mohr, has been an authorized Chevrolet dealer in Dallas since 1935, now employs 
160 people. The company’s new sales and service plant, occupying two and a half 
acres, includes the 40x70-foot showroom and a service area and repairs department 


Represent Ladder Firm. Bill Coleman 
Associates, 145 West Yorktown, manu- 
facturer’s agents, have been appointed 


| Texas sales representatives for the Alad 


Aluminum Ladder Corporation of Los 
Angeles, California, which makes alumi- 
num and magnesium ladders of all types 
for industrial use. 


| area occupying 18,000 square feet. Space is provided for paint, upholstering, lubri- 
| cation and car washing departments, a used car section and a customer parking lot. 
| Total investment in the property is said to be about $500,000. Hidell & Decker were 
| architects for the new building. Contractor was Inwood Construction Company. 


Gas Company Expands. The Lone Star 
Gas Company has begun a remodeling 
and refinishing program in adjoining 
buildings at 301 South Harwood and 1915 
Wood. The $240,000 project will provide 
more space for gas appliance displays 
and sales and promotion activities. Vice 
President Wesley F. Wright said. 








residential 
income properties 











PHONE PR-636!! | 
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ROC ISLAND 





is when you have freight. Picaniee: 






























<a going to or from Colorado 
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‘ice =} : 


Louisiana 
~ecctecintig Minnesota 
Missouri 
Nebraska 
New Mexico 
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| DES MOINES | South Dakota 
f SS OMAHA Tennessee 
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; | b= LIMON SALIWA 6° on am 
COLORADO at ; hep] Obey, Sas ie ST. LOU! 
e 
= . , These are the Rock Island 
{ iia o- States of America, directly 


— served by this railroad with 
. \ its modern facilities and 
“ey HOT SPRINGS 7 \ the now famous ROCKET 
Sy a has : FREIGHTS. For shipments to 
pauLAS "4" j foreign lands use the gulf 
- ports of Houston, Texas City 
and Galveston. 





%, j 
% FT. SILLQ) 
PY % 


FT. WORTH 
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; Tucumcan & \ / 















For specific freight information consult 
any Rock Island representative or 


L. R. RAGOT, Ass't Gen'] Freight Agent 
Rock Island Lines, Corner of Commerce and Field Streets 
Phone: RAndolph 4164 

Dallas 2, Texas 


HOUSTON ¥ 








ROCK ISLAND LINES “74c Koad of Plauned Progress 
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another newCateyp development 
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HILLSIDE VILLAG 


OPENING IN JANUARY 


~~ 

















Mockingbird and Abrams 


j 

f 
Seventy-five per cent leased before start of construction. Still reserved for major 
apparel and specialty shops are highly-desirable 3,000 and 5,000-foot locations. | 































A MODEL FOR oo } 
Greater Dallas ing 
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PLOT PLAN 






H | L L S 4 D E C @] R Pp oO R AT ; @] Re OFFICE—5803 GREENVILLE AVE. 


Telephone EMerson 2831 





W.W. CARUTH, JR., President 





SWIFT AND DEPENDABLE 


















IT ON THE FRISCO 


SOUTHEAST... 
SOUTHWEST 


Head Annual Y.M.C.A. Membership Drive | fost diesel-powered service 


, acai : 5,000 MILES SERVING: 
R. L. Thornton, Jr., left, who will be city-wide chairman for the Y.M.C.A.’s annual MISSOURI ¢ KANSAS ¢ ARKANSAS 


membership drive starting January 20, is pictured with George J. Watts, center, | OKLAHOMA * TEXAS * TENNESSEE 
publicity chairman, and Frank A. Larson, veteran worker with the Park Cities-North MISSISSIPPI * ALABAMA * FLORIDA 
Dallas Y and campaign co-chairman for that branch. More than 1,200 Dallas men 
and women will take part in the drive. Other branch chairmen are Ed Reynolds, Jr., 
Camp Grady Spruce; Henry Graeser, Downtown; Robert Allman, Southeast Dallas; 
H. |. Ho'land, Moorland, and Martin Broome, Oak Cliff. Harry Shuford is co-chair- | 
man with Mr, Larson for Park Cities-North Dallas. Dallas Y.M.C.A.’s are members of | 
vane heseneeamnntés Chest. 
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30 YEARS OF SERVICE 


To The Construction 
Needs of DALLAS Industries 








SONS Se a eer 














Through the building trade Blue Diamond Company is serving the needs of Dallas 


Industry. Builders and contractors look to Blue Diamond for the newest and the best 





in basic building and construction materials. 


er 
races ReaD 


{ Telephone IM-1331 2722 Logan Street Dallas 15, Texas 


| 
| 
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BLUE DIAMOND ¢OMPANY 


Serving the Building Industry Since 1924 | 


MILL SID! 
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models are for letters! 


SOPVIGE 


that saves you money! 





‘‘ This is a custom job I had made 
at Tension... Their regular 


yo? 


For high quality . . . jet-fast service... 
and “down-to-earth” prices: call or write... 


“TENSION ENVELOPE CORPORATION 


Ft. Worth 12, Texas 
In Dallas Call Riverside 3049, 310 Southland Life Bldg. Annex 


Ky MILLIONS OF ENVELOPES FOR EVERY BUSINESS USE 
“TENSION ENVELOPES-TENSION ENVELOPES -TENSION © 


5900 East Rosedale LOckwood 8311 


4% 


LOPES-TENSION ENVELOPES-TENSION ENVELOPES -Sad0O13 n® 


p 









Briggs-Weaver offers you a single 
source of supply for thousands of 
products ...saving time, money, and 
manpower. 

Prompt Delivery Service ... you can 
carry minimum plant stocks as our 
warehouse is close-by. 


Information about products and appli- 
cation is at your call. 

Simplified Buying ...one requisition, 
one purchase order, one invoice, one 
payment results in a minimum of 
bookkeeping — a maximum saving. 


DALLAS 


BRIGGS -WEAVER HOUSTON 


1 a Be a 


COMPANY 


FT. WORTH 
Distributors of Industrial Machinery -Supplies-Tools- Equipment -Since 1896 





































Joins Temco Aircraft 

A. Robert Teasdale, Jr., specialist in 
servomechanisms and automatic con- 
trols and an S.M.U. faculty member, has 
joined Temco Aircraft Corporation’s en- 
gineering department as chief of electronic 
design. After receiving a Master’s degree 
from the University of Texas, he did re- 
search and teaching there until joining 
Convair in 1951. Early this year he was 
promoted to aerophysics group engineer, 
the position he held when he left Convair 
to join Temco. 

* 


The Business Men’s Assurance Com- 
pany of Kansas City, Missouri, has ap- 
pointed CONWAY BARTON its special 
representative in Dallas. Mr. Barton for- 
merly was a sales representative for the 
Western Auto Company. 


4 


New trustees of the Texas Research 
Foundation at Renner include JEROME 
K. CROSSMAN, president of the Dallas 
Chamber of Commerce; W. W. LYNCH, 
president and general manager of the 
Texas Power & Light Company, and 
R. L. TAYLOE, vice president of Sears, 
Roebuck & Company. 

4 


DON T. ENNIS has been promoted 
from assistant cashier to assistant vice 
president of the Republic National Bank. 
ED R. BENTLEY, GRANVILLE R. 
BRIDGES, GEORGE M. VERNER and 
BEN A. WALKER were elected assistant 
cashiers. 

4 


LEIF O. JOHNSON has been pro- 
moted to assistant sales manager of Ford 
Division’s Dallas district, which super- 
vises 189 Ford dealerships in the northern 
part of Texas. Mr. Johnson joined Ford 
in 1947. 
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Named Skillern Buyer | 


Abe B. Welsh has been named buyer of 
soft goods for Skillern’s Drug Stores. A 
native of Illinois, Mr. Welsh has had more 
than 16 years’ experience in sales, mer- 
chandising, buying and advertising with 
leading department store chains. He at- 
tended Western Kentucky State Teachers 
College and was associated in Dallas with 
Levine’s and Neiman-Marcus before join- 
ing Skillern’s. He will be responsible for 
development of new soft goods lines in 
Skillern’s retail stores. 

+ 


JIM HARRIS has joined Western 
States Life Insurance Company as assist- 
ant vice president for sales. He formerly 
was manager of Jas. K. Wilson Company’s | 
men’s clothing department. 

+ 


SID VANDERMILLER is now the re- 
gional factory sales representative for the 
new corrugated aluminum roll roofing 
of the Quaker State Metals Company of 
Lancaster, Pennsylvania. 








Public 
Relations 


ROBERT CARL 


1508 Kirby Bldg. PRospect 6328 
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FOR EXECUTIVES who ENTERTAIN... 


Shopping TIME Reduced! 


Excellent Values — Finest Brands 
Charge Accounts for Rated Firms or Individuals 


Conveniently Located — Parking 


Case Prices 


EXPRESSWAY LIQUORS 


Monticello at Central Expressway 


LO-2448 


A. V. Miller Ira Wile 
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dspendable FAST FREIGHT SERVICE 


to or from the GREAT SOUTHWEST 


For more than three-quarters of a century, the Cotton Belt has been famed for 
the speed, dependability and safety of its freight service. Today’s modern fleet of 
Blue Streak diesel trains operates on pin-point schedules for on-time delivery 
of shipments. Next time, ship via Blue Streak. And if you’re looking for a new 
plant or warehouse site, you'll find a wide choice of excellent locations in the 
Southwest’s growing Cotton Belt Land. 


For information, call, wire or write 

H. H. SPRAGINS, INDUSTRIAL COMMISSIONER 
St. Louis Southwestern Railway Lines 

(Cotton Belt Route) 

402 W. Front St. 

Tyler, Texas 


ST. LOUIS SOUTHWESTERN RAILWAY LINES 












Dictaphone “TIME-MASTER” | | 


Greatest Name in Dictation 
Try Dictaphone in Your Office . . . No Cost 


FRED L. HAYNES, District Manager 
Dictaphone Corporation 

2013 N. Akard 

R. 0. LANE 


RI-6117 
WALTER SYKES 





J. C. CALDWELL 











Presbyterian 





Kahn Plans New Store for Inwood 






Store 


1814 Main St. 
DALLAS 
Phone RI-5546 


Plans have been completed for E. M. Kahn & Company’s third branch store, to be 
| located in Inwood Village, near the corner of Inwood and Lovers Lane. The store is 
| scheduled to be opened by August or September of 1955. Architects for the new store 
are J. N. McCammon Engineers. The building and land are being leased from W. W. 
Caruth. With 21,000 square feet of space, the new store will feature a complete girls’ 
department, in addition to men’s and women’s and boys’ apparel. Interior planning 

for the North Dallas store is being done by the Adleta Company's James Chaney, who 
| planned the decoration for Kahn's Wynnewood store. 











| ee " . — ss Pe 
Of - The Blue Flame Merchandising Coun- ROBERT P. BRENNAN is the new 





f — cil of Dallas has named W. H. BOVEE = manager of G.B.C. Sales & Service, Inc., 
HVeSst YOUF SUrpPius TUNCS current | president. Other new officers are VICTOR whe @ - ; 
: meena oF carp mer DIVIDEND KNEESE, vice president; K. E. HER- Dallas, 345 South Exposition. Mr. Bren 

ee ees PER ANNUM nan is a vice president of the Dallas firm, 


and your account is insured MANN, secretary-treasurer, and JIM 


up to $10,000. 








i ETE SAVINGS AND bean | 





Dallas ©  RI-5103 


| 
| 
COMPOUNDED SEMI-ANNUALLY | 
| 
| 


REESE, DUNCAN JONES, GLEN 
| BROWN, H. M. BRADFORD, RUS- 
SELL MAYBEN and S. V. ANDREWS, 
directors. 


a wholly-owned subsidiary of General 
Binding Corporation, Chicago, world’s 
largest manufacturer of plastic and metal 
book binding machines and materials. 





1400 Main Street e 
| 
















Here's Your Freight Service! 
TO AND FROM 


SHREVEPORT - NEW ORLEANS 








RUSH ROUTE to and from 

the MIDWEST and the SOUTH— 
ALABAMA, GEORGIA, 
MISSISSIPPI and the 
SOUTHEAST. 





CURL E 
en 





H. R. WHITING 
District Freight Agent 


G. E. CONDRAY 
O. J. DAY 
Commercial Agents 


E. O. SIKES 
General Agent 


Lt NEA 


1107 SOUTHLAND BLDG. ANNEX — RIVERSIDE 9234 
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Work on Exhibitor's Building Set for January 


A seven-story wholesale furniture display building will be built at Fairmount and 
Turtle Creek. Construction will begin early in January and completion of the $1,750,- 
000 project to be built by Dallas Architect Walter W. Ahlschlager is scheduled for 
next October. It will be known as the Exhibitor's Building and will be restricted to 
accredited interior decorators and buyers for retail merchants, said S. M. Schultz, 
consultant on its design and management. Mr. Schultz said more than 165,000 
square feet of rentable floor space will be available in the building, to be owned 
by the Exhibition Building Corporation. Mr. Schultz is president of Chesterfield Gal- 
leries. The first show floor will be devoted to small exhibits, featuring fabrics, wall- 
papers, rugs and decorative accessories. The larger exhibits will be on the upper 
floor. The building will be completely air-conditioned. Planning includes provisions 
to build an addition that would expand the building by 50 per cent. 


WORK OVERLOAD 





FREE =, DoYour 

# OVERLOAD 
BROCHURE ¢ jicuring, 

ESTIMATES {typing & 
WITHOUT; clerical 

OBLIGATION @ work... 


BUSINESS SERVICE 
SERVING NORTH TEXAS 


BUSINESS FIRMS SINCE 1925 


Phone RA-3787 


2020'2 MAIN ST., DALLAS 








FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 
Phone RA-4341 Dallas 




















Bill Newman | Orion Newman 


beautiful printing 
by competent craftsmen 


delivered on time s 







1015 N. HAWKINS DALLAS, TEXAS 
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Larry Newman | 


PRINTING 


AND LETTER 
SERVICE CO. 


RAndolph-8168 * 
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Savings Headquarters 


© R 
©) is 


reat Divdondy 


AMERICAN SAVINGS 


ACCOUNTS INSURED 
UP TO $10,000 


AAmerican Savings 
and Loan pbesoctation 


Ground Floor Mercantile Securities Bldg. 
1713 Commerce, Dallas, Riverside 4191 

















Listed and Unlisted Bought 
Stocks & Bonds Sold 
SINCE 1920 Quoted 


Municipal Bonds 


DAtLas [NION SECURITIES Companne 


FORT WORTH, TEXAS 
423 Fort Worth National Bank Bidg. 
TELETYPE: DL 390 & TELEPHONE ED-1248 





DALLAS, TEXAS 
502 Dallas National Bank Bidg. 
TELEPHONE: RI-9021 « 


Members 


Midwest Stock Exchange American Stock Exchange (Associate) 


MEXICO 
CITY 
CAFE 


Imported and Domestic 
Champagnes, Wines 
Beers 

Will Rodriguex 





el ole) & 
LUNCH AND 


REFRESHING, 
DINNER 


Enjoy the best and 
largest selection of 
Mexican dinners, 
choice and prime 
steaks. Beautiful, pri- 
vate banquet rooms. 
(Call RA-0619 for 
reservations.) 


Owner 
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WHEN WE PAVE <1, 


YOU SAVE 
Our Paving Means Savings for YOU! 
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The Texas Bitulithic Company has the paving’“‘know 


INDUSTRIAL 


| how” to do the best possible paving job for’ you. Over 

1,000,000 in med hi 74 P i 

RESIDENTIAL $ lern machinery years’ experi 
ence in the Southwest, and oves-500 employees. Cdill 

STREETS Texas Bitulithic today for_afi estimate without chay'ge. 








“| PARKING LOTS CONCRETE & ASPHA 
DRIVE-INS | | 


EASE "ee 4 
BITULITHIC COMPANY 
Phone Riverside 3531 





























2121 Irving Boulevard 


42 














Realty Sales Manager 


Alvin D. Jett has been appointed sales 
manager with the American Home Realty 
Company, in Wynnewood. Mr. Jett for- 
merly was sales coordinator for the com- 
pany, which is headed by Angus G. 
Wynne, Jr. Mr. Jett also is a former assist- 
ant professor and coordinator of veterans’ 
education at Southern Methodist Univer- 
sity, and served as assistant to Dr. Willis 
Tate for the university’s sustentation fund. 
He is a director of the Dallas Real Estate 
Board. 





Edits "Home Builder’ 


Mrs. Evelyn Allen has joined the staff 
of Dallas Home Builder magazine as edi- 
tor, Michelow Publishing Company an- 
nounced. Mrs. Allen formerly edited the 
Frito Band Wagon, official publication of 
the Frito Company. In that capacity she 
staged a national convention for the pub- 
lication’s reporters, setting a new trend in 
reporter education programs. A graduate 
of North Texas State College, Mrs. Allen 
served as general news editor for the 
Denton Record-Chronicle before coming 


| to Dallas. 
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Receives Leaders’ Award 


A. R. Jaqua, director of the Institute of 
Insurance Marketing at Southern Metho- 
dist University, has received the 1954 


Outstanding Achievement Award of the 





Texas Leaders Round Table. T.L.R.T. | 


Chairman Cecil W. Murray said that 
Mr. Jaqua had done “more than anyone 


else in the state to help life insurance | 


en.” Mr. Jaqua aided in founding the 


S.M.U. institute in 1946, and the year | 
before founded the nation’s first insur- | 
ance marketing school at Purdue Univer- | 


sity. 








JAs. K. WILSON invites you to 
meet Mr. M. C. Cotner, who has 
been recently appointed to the 
selling staff of the Men’s Cloth- 
ing Department. Mr. Cotner has 
38 years’ experience in the men’s 
clothing field and is qualified to 
serve you in a most capable man- 
ner. He invites his many friends 
to visit him at Jas. K. Wilson. 


Advertisement 
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OFFICE 
IF: PPLY CO. 
“Everything for an Up-to-Date Office” 


Riverside 6111 
421 SOUTH ERVAY ST., DALLAS | 


a” 








COMMISSARY SERVICE CO. 


PROFESSIONAL FOOD SERVICE MANAGEMENT 





Operators of Food Service 
for 
Industrial Plants, Office Buildings 
and Airlines 


General Offices 
Buick-Olds-Pontiac Assembly Plant 


Arlington, Texas 


Telephone Arlington 5-2660 ¢ Fleetwood 7-2467 in Dallas 








“Neck craning" to SEE, does not mean 
you look younger! See your Eye 
Doctor. 


e 
| 0. MARTIN: THOMAS 


THOMAS 
OPTICAL COMPANY 


CROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your 
Prescription For 
Glasses to us. 











L U M 34 ie 4 LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 8194 














INVEST 


Aafely, and wisely 


Funds invested on or before January 10th 
earn dividends from January Ist. 


23% 


Per Annum 
Currently 


Your Account is insured up to $10,000 







7 ye 8 3 ©) 1 7 
savings and loan association 


MAIN 


Dallas’ Oldest 








Savings and Loan 





Association 






OFFICE e MAGNOLIA BLDG. 
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BAKER HOTEL 
MINERAL WELLS, 
TEXAS 


COMPLETELY 
AIR 
CONDITIONED 





e Perfect for fun, relaxation and health 


e Rates from $4.00 single and $6.50 for two 


Write today for reservations or information 


HOME OF THE FAMOUS BRAZOS CLUB 

















MOVE YOUR OFFICE... 


... without interrupting business routine. Large crews of experienced personnel 
... plenty of dollies and equipment... clean, thick pads to protect your fine office 
furniture and equipment... large, weatherproof vans. It all adds up to efficient, 
on-schedule moving service for you. 


STORE YOUR RECORDS... 


... for safety and convenience. Automatic sprinkler system assures protection. 
Your records are accessible at ali times. Our central location is convenient to all 
parts of the city. Call RA-7111. 


2nd Unit Santa Fe Bldg., ‘Home of the Santa Fe Bldg. Merchandise Mart” 


ESTABLISHED 1875 







R. M. Waskom 


G. K. Weatherred e 
See'y-Treas. 


President 


| AR 
Didltes betes 
AND TERMINAL 
WAREHOUSE Co. 


2ND UNIT SANTA FE BLDC. 


Cc E. Bradley e 
Vice-Prosident 
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) Seseaee 
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Will Handle Contacts 


Merle Becker has been named manager 


| of oil industry relations of D. D. Feldman 


Oil and Gas. He will be responsible for. all 


| of the independent company’s oil industry 
| contacts and all co-operative arrangements 


it will make. Mr. Becker is a former presi- 
dent of the Independent Petroleum Asso- 
ciation of America. A native of St. Louis, 
Missouri, he attended Washington Uni- 
versity there and also studied at the Mis- 
souri School of Accountancy. He worked 
for banking, investment and manufactur- 
ing firms before entering the petroleum 
field. 





Opens Own Firm 


Marvin J. Wiss has opened a public re- 
lations firm at 1710 Jackson, to be op- 
erated under his own name. Mr. Wiss was 
formerly with Mayo Brothers Printers as 
an editor and public relations counsel for 


| the firm’s clients. He came to Texas from 


Illinois, where he operated a public re- 
lations agency for three years. Previously 
he served as public relations director for 
the Illinois Democratic Party and as 4 
radio-television news editor. He is a grad- 
uate of the University of Illinois. 
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Distribution Manager 


J. Clinton Storeim of Indianapolis, 
Indiana, has become manager of the Dal- 
las distributing center of Western Electric 
Company. Mr. Storeim headed the com- 
pany’s Indianapolis distributing house for 
nearly two years. He joined the company 
in Chicago in 1930, and worked there 
until 1950. He assumed his Dallas duties 
December 1. 





Installation Scheduled 


Henry S. Miller, Jr., was to be installed 
December 20 as head of the North Texas 
Chapter of the American Institute of Real 
Estate Appraisers. Formerly vice presi- 
dent of the chapter, Mr. Miller also is past 
president of the Dallas Real Estate Board 
and currently is vice president of the 
Texas Association of Real Estate Boards, 
a member of the Society of Industrial 
Realtors and the Dallas Chapter of the 
Society of Residential Appraisers. The 
North Texas appraisers elected DeWitt L. 
Knapp vice president of their chapter. 

*« 

LEONARD POWELL has been ap- 
Pointed state supervisor for Western States 
Life Insurance Company. 
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Do you sell 








SPACE ..- Newspaper, Magazine, 


Billboard 


TI ME ... Radio, Television 
SERVICES ... Engraving, Art, 


Advertising, Lithography, Paper, 
Transportation, TV Films, ete. 


to 


e Advertising Agencies 
e Advertising Managers 


e Sales Managers 


You can reach them economically with advertising 
placed regularly in 


SOUTHWESTERN ADVERTISING & MARKETING 


"The Sales Magazine of the Growing Southwest" 


Published Monthly 
SOUTHLAND LIFE BUILDING... RA-7001 


DALLAS 











1 Coke” is a registered trade-mark. 








Ice-cold Coke is 
a part of any pause 
..ethe refreshing part 






— 











BOTTLED UNDER AUTHORITY OF THE COCA COLA COMPANY BY 


DALLAS COCA-COLA BOTTLING CO. 


















WILLARD CROTTY 
INSURANCE 


Chartered Property and Casualty Underwriter 
Thomas Bldg. e Dallas, Texas e Phone RA-8427 











LANDAUER and SHAFER 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 


LO-8351 











“K Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone PRospect 7576 





You'll be satisfied if it's an Adleta installation 








INDUSTRIAL DISTRICT 


of Dallas’’ 
“Under the Skyline 


TRINITY 


the new home of 
GRAHAM-BROWN 
SHOE COMPANY 
and 
AUSTIN SHOE STORES 





For information about the Trinity Industrial District consult your real estate broker or... 


INDUSTRIAL PROPERTIES CORP. ¢ Davis Bidg. (Old Republic Bank Bldg.) ¢ RI-6552 


















CLUBS * ORGANIZATIONS 
BUSINESS CONCERNS 


Organizations planning banquets, barbecues, picnics or parties will 
find the catering service offered by the three Youngblood restau- 
rants in Dallas to be finest in good food, service, and economy. 
Private dining rooms are available in our restaurants or food can 
be served in any locations available to an organization. We do the 
complete job from planning to serving. 
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| named vice president. 


|! ROBERT SCHMIDT of Dallas a vice 
| president. 
| live in Dallas, and to serve as district sales 
| manager in charge of Coro’s Dallas office. 
































Active Vice President 


Cedric Burgher has been named an 
active vice president of United Fidelity 
Life Insurance Company. He will discon- 
tinue his construction activities and give 
full time to the life insurance firm begin- 
ning January 1, 1955. Mr. Burgher, a 
company vice president since 1948, is 
one of the original directors of the firm, 
which was founded in 1920. 

a 


The Praetorians have elected J. M. 
MOTTLEY as president. Mr. Mottley, 
formerly of Houston, has been with the 
insurance firm since 1929. T. H. PEN- 
TON of Birmingham, Alabama, has been 


a 











Coro, Inc., world’s largest manufac- 
turer of costume jewelry, has appointed 


Mr. Schmidt will continue to 
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Basic Ad Writing 


By Marvin Winsett. Wilkinson Pub- 
lishing Company, Dallas. 80 pages. 


Marvin WINSETT, owner of 
a Dallas advertising agency bearing his 
name, has just had published a book on 
basic advertising writing. 

Disclaiming the creation of an opus on 
advertising, Marvin has confined his 80 
pages to cut across the maze of advertising 
technicalities and give the reader a clear, 
understandable, working knowledge of ad- 
vertising preparation. 

Here is a book that will be of special in- 
terest to beginners in advertising agency 
work, newspaper advertising personnel, 
magazine advertising writers, high school 
and college students and owners of busi- 
ness who must prepare or supervise the 
preparation of their own advertising. 

Dedication of the book is to “Wilson W. 
Crook, who gave me my first advertising 
job in his advertising agency.” 

Marvin Winsett has spent most of his 
life in Dallas, having attended Austin Col- 
lege and Southern Methodist University. 
He is a member of several journalistic 
societies. 

BASIC AD WRITING sells for $2.00 
and is published by the Wilkinson Pub- 
lishing Company, 1717 Wood Street, 
Dallas. —J.Richard Brown 





LOOKING FORWARD... 





to another year of growing with 


Dallas, the most wonderful city 


in the world! 


Season’s greetings to all. 


CLASSIFIED 


Parking 


System 











Fidelity Union Life Building «¢ 


MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 


Realtor 


DALLAS ¢ Phone RA-5484 








Immediate delivery 


on your fixtures 


we rent fixtures to sales 
representatives and fair ground 
exhibitors — Call for further 
information... 





e Also for your convenience 
see our showroom at 


Room 129 e¢ Merchandise Mart 


Klimist 


STORE FIXTURE MFG. CO. 
1107 JACKSON » DALLAS 2, TEXAS 


















B 










ga 


a i 
—_=S—*=~CS 
RI-5882 
INDUSTRIAL BLVD. & TURTLE CREEK 
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da 
Ap Soning Industry and lés Employees 


FROM 7:00 A.M. TO 6:00 P.M. 


INDUSTRIAL NATIONAL BANK OF DALLAS 
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JANITOR SERVICE e WINDOW CLEANING ° RESIDENCE | 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE RA-7660 


STEAM CLEANING 6 SIDEWALK WASHING 


SAND BLASTING e 


Behind Bac sh Desk.. SUCCESS! 


. Office furniture carefully 
sclecte d to reflect your execu- 
tive taste and ability. 

See our complete display of 
the nation’s foremost execu- 
tive and general office desks 
and top quality supplies. 


TEXAS 


URNITURE CO 
PHONE RI-3449 





















FOR DISTINCTIVE FIXTURES 
CONSULT OTTO COERVER COMPANY 


Custom-made, according to your specifications, our fixtures for banks, stores, 
or offices fill your needs efficiently, while providing the most handsome 
furnishings. Estimates gladly given. 


OTTO COERVER COMPANY 


4032 Commerce Street e Dallas, Texas e TA-9504 e TA-5503 











Sheet Metal Fabrication 
and Installation for 
Industrial Plants | 


SOUTHWESTERN SHEET METAL 
& MANUFACTURING COMPANY 


5307 MAPLE AVE. LA-5176 


OLD 
NEAR 














enough 
for Experience 


enough 
for Strength 


BIG 
YOUNG 


There is Only ONE 





enough 
to Serve You 


for Progress 
— 
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Made District Manager 


D. L. Newell has become Dallas dis- 
trict manager of the Royal Typewriter 
Company. He formerly was district man- 
ager at Omaha, Nebraska, and served in 
the same capacity at Cedar Rapids, Mich- 
igan. He joined Royal in 1938 in Des 
Moines, on the sales staff. After serving 
three years in the Army, he rejoined the 
firm and was promoted to district manager 
in Omaha in 1947. 





Named Publications Manager 


Miss Barbara Periman has joined Em- 
ployers Casualty Company and Texas 
Employers Insurance Association as pub- 
lications editor. Miss Periman formerly 
was associated with Republic National 
Life Insurance Company as director of 
publications, publicity and advertising, 
and previously was on the public relations 
staff of the Mercantile National Bank, 
editing the bank employe magazine. A 
graduate of the University of Texas and 
member of Theta Sigma Phi, Miss Peti- 
man won one of the top awards in 1954 
company publication competition of the 
Society of Associated Industrial Editors. 
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Wins National Honor 

Jake Golman, president of Oak Cliff 
Baking Company, bakers of Holsum 
Bread, was elected vice president of the 


American Bakers Association at the an- | 


| 
| 


nual directors’ meeting in Chicago. This | 
honor for Mr. Golman follows his re- | 


election to a fourth term as Texas regional 
governor for the national group. 


$e 





In Uptown Kahn Post 


Alex W. Weisberg, Jr., has been ap- | 
pointed assistant manager of Kahn’s Up- | 


town Store. Mr. Weisberg is a grandson of 
the founder of E. M. Kahn & Company, 
and the son of Mrs. Alex F. Weisberg 
and the late Alex F. Weisberg. After serv- 
ice in the Navy in 1944-45, Mr. Weisberg 
graduated from Yale in 1950 with a B.A. 
degree and from Harvard in 1952 with an 
M.B.A. degree. Before coming to Kahn’s 
he gained merchandising experience with 
firms in Washington, D.C., Albany, New 
York, and Boston, Massachusetts. 


a 
ROBERT P. HALE has been named as- 


sociate director of agencies for Republic 
National Life Insurance Company. 
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you'll find 

the equipment, 
the experience 
and the 

personal interest 


necessary 
for 





PR-2583 









tom Grecwmres 
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We'll gladly analyze 
your requirements, 
and submit a quot- 

ation, without 
obligation. 


Matthews 


Engineering 
Company 


2122 OLIVE ST. 


Riverside 5166 





























CORRECTLY 
ys INTERPRETING 
SUCCESS...... 




































This beautiful office of Ben Sira Company, profes- 
sionally decorated and furnished by Stewart Office 
Supply Company, is endowed with individuality, suc- 
cess, and timeless good taste. Through the sound, 
level-headed decorative service offered you at no 
extra cost by Stewart's, your own office can best 


reflect the progressive tempo of your firm. 


WE WILL WELCOME THE OPPORTUNITY TO CONSULT WITH YOU 


wis 


STATIONERS © OFFICE OUTFITTERS 
1523 Commerce @ DALLAS @ Phone PR-858! 














Cotton Bowl 


(Continued from Page 9) 

pound guard who made everyone’s All- 
American team. Winner of the John Out- 
land trophy as Look magazine’s outstand- 
ing lineman in the nation, Brooks de- 
clined invitations to play in Blue-Gray, 
East-West and North-South games when 
Arkansas won the conference title. Game 
captain nine times in 1954, Brooks has 
tremendous speed and is a superb all- 
around lineman. 

Up in the forward wall, the Razor- 
backs got top line play from two veteran 
tackles—Eddie Bradford and Jim Roth. 
Both of these players have been starters 
since their sophomore play gave them the 
nod. Both weigh in at 196 pounds and are 
steady, dependable performers, always at 
their best when the going gets rough. 

Holding down the center post for the 
Arkansas team is Jerry Ford, a 182-pound 
sophomore who has been one of the sen- 
sations of the past year. The Southwest 
Conference scouts poll picked him as the 
outstanding sophomore lineman of the 
year, and his outstanding play all year 
long against much heavier opponents rate 
him as one of the coming stars in the 
league. 

One of the bright spots in the Razor- 
back ground game is Henry Moore, a 190- 
pound junior who was an unanimous 
choice for All-Southwest Conference full- 
back, and picked by some selectors as 
the most valuable player in the confer- 
ence. He was the leading ground gainer 
for Arkansas with 667 yards on 153 car- 
ries, ranking him-only three yards behind 
Clyde Scott’s best year. Moore scored 
eight touchdowns in 1954, including six in 
Southwest Conference play to rank him 
first. He’s the fastest man on the squad on 
a composite speed scale at three distances. 
Moore ran 82 yards for a back-breaking 
touchdown against Texas and scampered 
48 yards for the key touchdown in the 
T.C.U. game. 

The title of the most valuable man on 
the Arkansas eleven should probably go 
to Preston Carpenter, the 185-pound 
blocking back. Carpenter kicked the win- 
ning field goal against Baylor and caught 
the winning touchdown pass against Mis- 
sissippi. He leads the Razorback pass re- 
ceivers with 21 catches for 284 yards 
and two touchdowns. Carpenter booted 
eight out of 12 extra point attempts and 
was a solid choice on the All-Southwest 
Conference second team this year. 

One of the busiest Arkansas players is 
George Walker, the 177-pound sopho- 
more tailback. He turned in a brilliant first- 
year record to lead the team in total of- 
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fense, passing, punting, pass interceptions, 
scoring, punt returns and kickoff returns. 
Walker ranked in all departments in con- 
ference statistics and made most All 
Southwest Conference second teams. His 
record shows 51 points scored, passed. for 
603 yards on 45 out of 85 passes com- 
pleted, averaged right at 40 yards per 
punt, intercepted six passes to lead the 
conference and kicked nine out of 12 
extra points attempted. 

Georgia Tech is also loaded with foot- 
ball talent both in the line and in the 
backfield spots. At the important quarter- 
back spot, Coach Bobby Dodd has two 
polished performers in Wade Mitchell, a 
191-pound sophomore who lettered last 
year and Bill Brigman, a 173-pound senior 
who will be making his fourth bowl trip. 


An outstanding defensive safety-man, 
good passer, ball handler and signal caller, 
Wade played more actual time than any of 
Tech’s quarterbacks in 1953 when he was 
a freshman. During the 1954 season, he 
continued to improve with each game and 
at the end of the season was rated one of 
the Southeastern Conference’s top quar- 
terbacks. Off the statistics sheet, Wade 
carried the ball rushing 54 times for 100 
yards and four touchdowns; intercepted 
three passes which returned 94 yards; 
passed 60 times with 28 completions for 
300 yards and four touchdowns. 


Brigman is rated the team’s top passer 
and is a slick ball handler. He threw 77 
passes this year, completed 39 of them for 
573 yards and four touchdowns. 


Carrying the brunt of the Yellow 


Jackets ground game are two sophomore | 
pony-halfbacks—Paul Rotenberry and | 
Jimmy Thompson. Thompson weighs only | 


150 pounds but is probably the most color- 
ful back on the Georgia Tech squad, 
capable of going all the way every time 
he gets into the opponents’ secondary. He 
runs with his feet out in front of him 
like he was sitting on a scooter and is 
hard to bring down. Thompson carried 


the ball 47 times rushing for 442 yards | 
(Continued on Page 54) | 








**65 Years in Dallas"’ 


J. W. LINDSLEY & CO. 


Realtors - Insurors 


Our 65 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone RA-4366 
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Hardwood Pallets 





W. A. TAYLOE CO. 


Materials Handling Equipment 
2333 Inwood Road 
Fleetwood 7-7315 
Dallas 





Equipment 





Noneedto buy! Ask about 

PAGING | our 20-down-payment, 
INTERCOM | Jong-term lease plan 
MUSIC | on famous Stromberg- 
ALARM | Carlson custom-engi- 
neered Sound Systems! 


STROMBERG -CARLSON COMPANY 
Room 112 — Wilcox Bidg. 
4607 Cole Ave. JUstin 3030 














for speed 
plus a new look 






\ 


Phone 


EL-3715 


Padgett 





representative 
will be glad 
to help you. 


on your 


let Padgett 
print it! 


Get your catalog out sooner—let 
Padgett print’ it! A battery of big 
cylinder presses give you fast 


delivery and top quality printing on 
catalog and mail order work. You'll 
like Padgett’s moderate prices, too. 


Experienced Padgett planners, including 
staff artist, solve your printing 
problems quickly. With more than a 
half-acre of superb letterpress and 

offset equipment, including 

big color presses—Padgett offers 

you printing service unexcelled 

in the Southwest! 





PRINTING & LITHOGRAPHING CO. 


5912 Harry Hines Blvd. e Just beyond Inwood Rd. 
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Make the Katy 
Your Railroad 





ct ae —_ ‘ 
for travel—Katy famous meals and 
service. Streamlined Texas Special daily 
between St. Louis and San Antonio— 
de luxe Bluebonnet daily between 
Kansas City and San Antonio. 






for freight—fast and dependable via 
the famous Katy Komet and other Katy 
fast freights. From St. Louis and Kansas 
City to principal Missouri, Kansas, 
Oklahoma and Texas cities. Ask about 
Katy’s L.C.L. Freight merchandise 
service. 


for industrial expansion—out- 
standing Katy-serviced industrial dis- 
tricts and sites. Ample Labor, Natural 
Resources, Low Cost Power at your 
service. Contact Katy Industrial De- 
partment, Dallas 2, Texas, without cost 
or obligation. 


THE KATY IN DALLAS 


Standout Katy-developed industrial 
locations include Air Lawn, Garland, 
Farmers Branch, Cedar Crest and simi- 
lar areas in greater Dallas. Newest home 
for Dallas industry is the Windsor-Katy 
Brook Hollow District, ideal in location, 
beautiful in appearance, a complete range 
of advantages second to none in U. S. 


KANSAS CITY 
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Young Meu Gotug Places 


Bruce 
Alger 


by Robert Carl 


Even in Webster Grove High 
School where he was co-captain of the 
football team and president of six stu- 
dent oragnizations, Bruce Reynolds Alger 
was destined to become a young man go- 
ing places. 

It was at Princeton University that the 
student-athlete became known as “Ho- 
ratio” Alger. And it was apropos that 


| his classmates identified the good looking 


young Texan with the famous fiction per- 
sonality of the American success story. 
At the university on a scholarship, Bruce 


| helped cover his educational expenses by 
| waiting tables in some of the men’s din- 


ing halls. In addition, he found time to 
play center on the first string varsity foot- 
ball team, letter in track, and serve as 
resident manager of the Quadrangle Club 
both his junior and senior years. 

After graduating in 1940 with a B.A. 
degree, Bruce served in the U.S. Air 
Corps as a B-29 commander. During 
World War II, he participated in 24 com- 
bat missions which made historic raids 


| over the falling empire of Japan. 


Back home in 1945, Bruce decided to 
enter the real estate business. He went 
to some of Dallas’ top real estate men for 
counsel, who advised the energetic ex- 
pilot to get into residential sales. 

“I worked six weeks, day and night, 
trying to sell my first house,” Bruce says. 

Soon, however, the Alger Development 


| Company was formed with offices at 142 


Casa Linda Plaza, near the booming area 
of White Rock Lake. This move led, in 
turn, to the development of a residential 
district named Alger Park. 

About this time, people began to take 
note of the serious-minded but friendly 


| real estate salesman. They asked him to 


help in civic projects and to participate 
in community affairs. 

“If your fellow citizens have confi- 
dence enough to ask you to do a job, you 
don’t have the right to refuse” is the 
Alger philosophy. 


Bruce was elected the first president 
of the newly-formed White Rock Cham- 
ber of Commerce. He also became a char- 
ter member and director of the White 
Rock Kiwanis Club. Later he was asked 
to serve as health club chairman of the 
Downtown Y.M.C.A. Today he is a 
member of the Edwin J. Kiest Masonic 
Lodge No. 1310, a 32° Scottish Rite 
Mason and a Knight Templar of the York 
Rite. He is also a member of the Dallas 
Chamber of Commerce and the Better 
Business Bureau. 

In 1952 he joined Republican precinct 
workers to help elect President Eisen- 
hower because he believed the principles 
thus represented were best for his com- 
munity, state and nation. 

“I believe the Government should pro- 
iect our rights, not provide them,” he 
said. “Texas is the last stronghold of con- 
servatism, and it is this thinking that is 
largely responsible for its greatness.” 





BRUCE ALGER 


From a young man who experienced 
a shoestring beginning and developed his 
business into a successful private enter- 
prise, there are few who can contest his 
sound Jeffersonian ideas. 

The spectacular story of Bruce Alger’s 
personal campaigning and final election 
as Representative from the 5th Congres- 
sional District, U. S. House of Represen- 
tatives, is now well-known to everyone. 

“I wanted to take the problem directly 
to the people—with truth and sincerity,” 
Congressman-elect Alger avows. 

And he did just that. Without refer- 
ence to notes, he spoke openly and posi- 
tively, even though he had never before 
done any public speaking nor had he run 
for any previous political office. 
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More than a score of business estab- 
lishments, including two of greater Dal- 
las’ largest supermarkets, will open for 
business when W. W. Caruth, Jr., unveils 
the first section of Hillside Shopping Vil- 
lage at Mockingbird Lane and Abrams 
Road early in January. Another dozen 
tenants are to take occupancy within a 
short time later. 

Dwarfing anything in North Dallas or 
the Park Cities under single ownership, 
the new “L’-shaped village, when com- 
pleted, will provide more than 300,000 
square feet of ground floor space in addi- 
tion to parking facilities. 

In the future, Hillside Village probably 
will serve a residental section of some 
25,000 people north to the Northwest 
Highway and east to White Rock Lake. 
The area, like that of Caruth’s Inwood 
Village, has been established by the U. S. 
Census Bureau as in the highest per capita 
income bracket in Greater Dallas. 

Occupying 15,000 square feet of the 
new village will be a new and modern 
A. & P. Supermarket, as large as any in 
Greater Dallas, according to O. I. Black, 
vice president in charge of the Dallas 
units of the Great Atlantic and Pacific 
Tea Company. 

Comparable floor space will be occu- 
pied by the sixth largest Evans Food Mart 
in Dallas. 

A modern, complete drug store with 
fixtures painted in varied colors will be 
operated by John Cobb, owner of Air- 
way Drug Corporation, and president of 
the new Hillside Village Drug, Inc. 

E. B. Reed, who has been in the hard- 
ware business in Northeast Dallas 31 
years, will move his Greenville Avenue 
store stock to larger quarters in Hillside. 

A restaurant operator in Dallas for 35 
years, A. D. Beck, will move his Beck’s 
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Caruth’s Hillside Village 
Plans January Opening 


CARL 
ROBIE 


telephone 


SCULLY 2 





Fried Chicken restaurant to the Hillside 
development from Lovers Lane. 
Devenport Company, Inc., which op- 
erates variety stores throughout East 
Texas with headquarters at Jacksonville, 
enters the Dallas retailing field for the 
first time with a 6,000-square-foot store. 
A fifth Community Sewing Shop, 
owned by R. W. Turner and E. W. Fin- 
ley, is another addition to the village. 


| 


Other businesses in Hillside will include | 


F. A. Ford’s Ben Franklin general variety 


store; the Williams-Logue Carpet Com- 





W. W. CARUTH, JR. 


pany; Conkling’s Youth Fashions; Polly 
DuPont’s Hostess Accessories; a fourth 
White Star Laundry; a Hillside Man’s 


Shop; a Fritz Paint Store; Ann Hughes, | 


a specialty-type shop; a toy store, Jo-Jo 
Toys; a shoe store, featuring Red Goose 


children’s shoes; a Lalla’s Dress Shop, and | 


a Linda’s Beauty Salon. 

A professional corner for eight office 
suites already has leased space to two 
dentists, Dr. John W. Morrow and Dr. 
Nicholas Lund. 


ANNUAL 
REPORTS 


FOLDERS 
BOOKLETS 


Ideas and know-how 
to help you 
accomplish desirable 
results. 
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This is not just a phrase with the Texas Bank folks 


... it’s an expression of goodwill and integrity in 
handling your banking business. All the time .. . 


to know you better... serve you better. 





Texas BANK 
& TRUST CO. of DALLAS 
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Cotton Bowl 


(Continued from Page 51) 

and a 9.4 yards average (best in South- 
eastern Conference). He had long runs 
during the season of 56, 55, 51, 35 and 
34 yards. 

Rotenberry was regular left halfback 
for the Yellow Jackets during the past 
season, but was held out of several games 
because of injuries. Over the year, the 171- 
pounder carried 54 times for 313 yards 
and a 5.8 average; caught seven passes for 
120 yards and led the halfbacks in 
tackles made with 27. 

Tech’s finest all-around end is Henry 
Hair, a 204-pound senior who was an all- 
Conference selection this season. He is 
big, fast, has a fine pair of hands, blocks 
well and is a very good defensive end. 
During the 1954 season, he caught 24 
passes for 270 yards and four touchdowns. 

There will be a battle for the outstand- 
ing guard play in this year’s Cotton Bowl 
game as Georgia Tech has an outstanding 
guard by the name of Brooks also. Frank- 
lin Brooks, a 190-pound junior is said to 
be one of Tech’s greatest linesmen. Five 
times during the 1954 season (at all three 
away-from-home games) Brooks was 
nominated for the Associated Press na- 
tional lineman of the week award. Al- 
though noted for his great defensive play, 
he is Tech’s best blocking linesman. 
Brooks led the team in tackles with 106 in 
ten games, recovered six fumbles, blocked 
one punt and was named on all Southeast- 
ern All-conference teams, along with con- 
siderable All-American mention. 


The most outstanding player on the 
Georgia Tech team is Captain Larry 
Morris, the big 207-pound senior center. 
Most observers rate him as one of the 
greatest players in the history of the 
school. The 1955 Cotton Bowl game will 
mark the fourth straight year Morris has 
played in a major bowl game with Tech 
as a regular and as a star. In his four 
years at the Atlanta school, Larry has been 
a regular and played in 45 games. In four 
years, he missed only the Duke game this 
year due to an injury. In spite of this 
record, Morris had a rough season this 
year. Injured in the S.M.U. game, the in- 
jury slowed him up and kept him from 
playing his usual outstanding game and 
cost him another All-American honor. 
Last year, he made almost everyone’s All- 
American team. 

He’s back in top shape again now as 
shown in his play in the Georgia game 
when he came through with one of his 
greatest performances to be named the 
Associated Press linesman of the week. 
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Sales—Leases—Loans—Appraisals 


HENRY S. MILLER CO. 


Realtors 


Southiand Life Bidg.—Dallas—Phone RI-9171 
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**Continuous Vision”’ 








Things like this happen 
when your natural vision 
is impaired—when you 
don’t have “continuous 
vision,” the ability to see 
at all distances. Many 
bifocal-wearers adopt an 
unnatural head position 
in an effort to avoid such 
incidents. Your doctor may 
prescribe Continuous Vi- 
sion Lenses to restore com- 
fortable, normal vision 
and young seeing habits. 
So, bring your prescription 
to us for prompt filling in 
vour choice of frames 


Eye Physician” 


“The Prescription House for the 


SYLVESTER’S 


Dispensing Opticians 


Phone RA-6968 


308 Medical Arts Building 
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Manufacturers’ President 


Gus K. Weatherred, president of Dal- 
las Transfer & Terminal Warehouse Com- 
pany, has been elected president of the 
Dallas Manufacturers and Wholesalers 


Association. Other new officers include: 
F. O. Detweiler, president of Chance 
Vought Aircraft Corporation, William 
Goldstein, president, Goldstein-David 
Company, and William H. Egan, presi- 
dent, the Egan Company, vice presidents; 
and Leland Dupree, vice president, Re- 
public National Bank, treasurer. M. E. 
Mark Hannon was re-elected as executive 
secretary and manager. 





Named Office Manager 


J. Lowell Shield has been named man- 
ager of the Dallas office of the Farm and 
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APPRAISAL SERVICE 
For Life Insurance Companies, 
Canks, Attorneys, Individuals 
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~ 625 Wilson Bldg. 


“APPRAISALS 


Over 20 years of successful 


DUNHAM 


e Insti of Real Estate Appraisers, 
Society of Residential Appraisers, Dallas Real Estate 
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We tip our 
RESISTOL 


to the Dallas 
Chamber of Commerce 


for their masterful planning 
and farsighted direction in 
developing the civic spirit and 
industrial leadership that 

has made the Dallas market 
one of the most powerful 

in the nation. 





In our neighboring community 
of Garland we appreciate 
how civic teamwork can 
enhance the enjoyment of 
living in a community. 













Home Savings and Loan Association. He | 


had been loan department manager since 
1949. Prior to that he was associated with 
the firm of Patterson and Jones, agency 
of Farm and Home at Austin. A native 
of Grand Saline, Texas, Mr. Shield came 
to Dallas in 1936, and formerly worked 


for Home Owners Loan Corporation, the | 
Employers Casualty Insurance Company | 
and T. A. Manning and Sons, general | 


agents. 





Resistol’s nationwide 


expansion and industrial 
growth has been effective 


because of our stable 


citizen-workers who believe 
that community spirit is 


reflected in industrial 


efficiency. It is these weapons 


of strength that will 


continue the advancement 


of this area. 
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THE THINKING MACHINE OF AMERICAN BUSINESS 
Friden does more automatically 
SALES * SERVICE * RENTALS 


\ NEW FRIDENS PRICED $400.00 AND UP 
) Friden Calculating Machine Agency 


H. A. MEIERDING, Manager 
Phone Victor 1656 
3005 Gaston Avenue — Dallas 
Fort Worth — Branches — Waco 



















Ideco Vice President 

| George W. Walton has been appointed 
| executive vice president of the Ideco Di- 
| vision of Dresser Equipment Company. 
He is a former president of the Tulsa 
| chapter of the Nomads, international or- 
ganization of oil equipment sales repre- 
sentatives. He assisted in the establishment 
of the Southwest Purchasing Agents Asso- 
ciation of Dallas, Fort Worth and 
Shreveport. 
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The Premier Autoware Company of 
Cleveland, Ohio, has named VERYLE F. 
SAFFELL Dallas district representative. 


any Pl 


HOTEL 


EVERY MEMBER OF THE EMPLOYMENT BOARD OF DALLAS 


is an “un-subsidized” tax-paying citizen like you. As our Client, 
we study your needs to the last detail, and use every professional 
means to serve you promptly and well. 





WE SAVE YOUR TIME — 


Let us do the searching, interviewing, weeding out —to fit your 
requirements. Information on background, ability and limitations 
of each applicant referred to you is as complete as possible. 


BETTER EMPLOYEES — WHO FIT THE JOB — 


Whether they are medical technicians, secretaries, 
clerks, chemists, designers, salespeople, artists — St. Petersburg, Florida 
an i ion — ‘ 

y classification we find them for yo The largest and finest fireproof hotel on 


MEMBERS . Florida's Gulf Coast . . . directly facing 
ad Tampa Bay and tropical waterfront parks. 






















ANCHOR EMPLOYMENT SERVICE AT NO COST fisth water pool ond 18-hole golf course 
Lacy Bldg. RI-6114 | Guest privileges at exclusive Bath Club at 
CLOUD EMPLOYMENT SERVICE 10 YOU ° Redington Beach. All recreations available. 
National City Bidg. PR-4621 375 rooms. American Plan. Superb cuisine. 
EWDARDS EMPLOYMENT SERVICE Fold d dd 

Oil & Gas Bidg., 318 N. St. Paul ST-5235 Sider and rates on request. Address 
HARRISON EMPLOYMENT SERVICE 

Oil & Gas Bidg., 318 N. St. Paul ST-5191 ; Sterling B. Bottome, Managing Director 
KARR Associates q 

1201 Davis Bldg., 1309 Main St. RA-4351 

MARTIN—YOUR TOWN-NORTH AGENCY 7 

7713 Inwood at Lovers Lane EL-0349 ’ he 

METROPOLITAN EMPLOYMENT SERVICE 

Rio Grande Bldg. RI-5016 

OAK CLIFF PERSONNEL SERVICE MEMBER 

32414 West Jefferson WE-4661 

SACKS EMPLOYERS SERVICE EMPLOYMENT 

438 Wilson Bldg. PR-0694 

SALTER EMPLOYMENT SERVICE BOARD OF 

1.C.T. Bldg. PR-3551 

WERT EMPLOYMENT SERVICE DALLAS 

1115 Praetorian Bldg. RI-1042 
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Incredible? Not on 
your life, it isn’t! 


Oh, maybe they’ll 

punch the clock. Punch 

in and walk to their desks 

or machines or wherever they’re supposed 
to work. 


But you know— better than anyone, prob- 
ably—that a man can punch in and still 
not be on the job. That’s why their problems 
are your problems. Because they cost you. 


For instance: during the next 12 months, 
every third person on your payroll will have 
someone of his family in the hospital. Him- 
self, his wife, a youngster. That means ter- 
rific expenses. Money he hasn’t got. And 






what if 


ONE-THIRD OF THEM 
STAYED HOME? 











that means big worries. 
Then who will he be working for? 
You? Or his problems? 
Wouldn’t you like to see Blue Cross pick 
up that hospital bill? Pick it up*— and 
leave your man free to do the job you hired 
him to do? ; 

A phone call will bring a BLUE CROSS 
representative with all the facts and figures. 
Don’t you think it would make good sense 
to have your secretary place that call — 
right now? 


BLUE CROSS PAYS THE HOSPITAL ...BLUE SHIELD PAYS THE DOCTOR 


*—There are sensible restrictions, of course; that's the only way in which the cost can 
be kept so low. But they are sensible, and clearly stated. 


BLUE CROSS and BLUE, SHIELD of Texas 


ABILENE e AMARILLO e AUSTIN e BEAUMONT e CORPUS CHRISTI e DALLAS e EL PASO 
FORT WORTH e HARLINGEN e HOUSTON e LUBBOCK e MIDLAND e SAN ANGELO 


DECEMBER, 1954 





SAN ANTONIO e TYLER e WACO e WICHITA FALLS 




















DALLAS e« DECE 





BER, 1954 











D, 





District Passenger Agent 


Roy L. Lassiter of Wichita Falls has 
been promoted to district passenger agent 
at Dallas for the Fort Worth and Denver 
Railway Company. Mr. Lassiter, who was 
passenger agent at Wichita Falls at the 
time of his promotion, formerly was city 
passenger agent at Fort Worth for the 
F.W.&D. 


+ 


E. B. MITCHELL, JR., has been named 
vice president and manager of the Texas 
Division of the Lone Star Cement Corpo- 
ration. F. NELSON BANE is now divi- 
sion sales manager and WILLIS R. 
GREER assistant division sales manager. 

4 


WILFRED B. KIRK, vice president of 
the Texas Bank and Trust Company of 
Dallas, has been named president and a 
director of the newly-formed Harvard 
Advanced Management Association of 
North Texas. ED DOWNING also was 
elected a director. 
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AIR CONDITIONING 
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DALLAS AIR CONDITIONING COMPANY 


1708 Cedar Springs Ave. Phone STerling 4451 
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IS MAGIC! 


For the children, of course it is. 

In time, they will learn not only the 
deeper meaning of Christmas but also 
what we as adults know... that the 
peace, prosperity and family security we 
enjoy at Christmas and throughout 
our lives are blessings that must be 
worked and planned for. 


For instance, the man who has a soundly 
planned program of insurance with 
Southland Life is working hand-in- 
hand with the present to protect the 
future. Are you assuring your family for 
the Christmases to come the “magic” 

of security? If not, then see your 
Southland Life Representative . . . today. 


ASSETS OVER $160,000,000 


Insurance in Force Over $870,000,000 
Paid to Policyowners and Beneficiaries 
Over $117,000,000 


55 BRANCH OFFICES 


Southland 
Life Insurance |Buia| Company | 
1908 


Home Office © Dallas 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 
59 















































CREATIVE 
DRIVE 
fords 


Creative advertising PLUS hard 
selling — that’s the ticket that 
will push up sales graphs in 
1955. 


Every agency and every adver- 
tising department is reaching 
for new ideas on copy, art, en- 
graving, color printing, etc., 
etc.... It takes new ideas to sell. 


MEDIA also deserves some cre- 
ative thinking at this season. 
Buyers are more important than 
circulation figures. Salesmen are 
rated on SALES — not on how 
many calls they make. 


Put your media yardstick on 
DALLAS in terms of buying 
power and dynamic readership. 
Tie-in your 1955 advertising 
program with the graphic and 
colorful story of DALLAS. 


DALLAS 


Call 
PRospect 8451 


TOM McHALE 


Advertising Manager 


Business Magazine of America’s 
Number One Region ot 
Oppo-tunity 






































ADVERTISERS 


IN THIS 


AND THEIR ADVERTISING AGENCIES 
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ELECTROTYPE SERVICE CORPORATION... 
EMPLOYMENT BOARD OF DALLAS 
Agency—Dicklow Advertising Agency 
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MATTHEWS ENGINEERING COMPANY........... 

Agency——The McCarty Company of Texas, Inc., 

Advertising 
SAM ROSS McELREATH COMPANY... 
McMATH-AXILROD CORPORATION . 

Agency—Ray Beall Advertising 
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Agency—Ratcliffe Advertising Agency 
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Advertising 
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Advertising Agency, St. Louis 
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HE streets of Dallas were originally planned when our city limits were 

just a half-mile square and centered around the courthouse. They were laid 
out to serve ox wagons and mule teams, and a little later, mule cars. The 
above photograph* shows a house on Main Street between St. Paul and Har- 
wood about 1875, and also the back end of a mule car on the main line of 
public transport then serving Dallas’ 5,000 people. Twenty-five years later, 
in 1900, the first automobile appeared on the streets of Dallas and that same 
year the Murray Company was founded on its present site, then on the out- 
skirts of the city. Originally set up to manufacture cotton gins and cotton gin 
machinery, the firm grew with the Dallas Southwest and branched out into 
other fields. In 1916 the Murray Company originated its industrial supply 
division by taking over a Dallas firm that had been established in 1907. As 
Texas grew, investment trends reversed from East to West and the Murray 
Company acquired two old Massachusetts industrial firms; in 1937 the Carver 
Cotton Gin Company, founded in 1807, and in 1947, the Boston Gear Works, 
founded in 1880. During World War II the Murray Company made an out- 
standing record on defense production in all its divisions, Today, its indus- 
trial supply division serves the Southwest and the Murray Company with its 
subsidiary plants make up one of Dallas’ major industrial organizations.. 


*From OUR CITY, DALLAS by Justin F. Kimball. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the egonomic power and stability of the com- 
munity. They are counted as “old friegds” by thousands of satisfied customers 


in the Dallas Southwest. 
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Where appearance counts... , 
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— ina favorable, positive manner. 


For any business... retail stores, service stations, banks, apartment 
houses, theatres .. . floodlighting is good business. Inexpensively, it 
reminds the public that you want to serve them; sets your building 


apart from its surroundings; gives it a progressive, friendly, up-to-date 
look. 


Our lighting engineers will be glad to offer you their advice and 
assistance in planning effective exterior lighting for your business — 


at no cost or obligation. Just call RA-9321, Station 368. 


DALLAS POWER & LIGHT COMPANY 
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What 
POLICYHOLDERS 


Sq =... from all DEPARTMENTS 


This is one of many testimonial 
letters received from policy- 
holders of the Texas Employers “We wish to thank you for the dividend check 
Association. Th , , : 
ee eee received from you in the amount of $2,965.43, which 
letters tell what policyholders 


think of the Service and Savings represented 35.8% of premiums paid by us. 
received from the Association. 


Ask the Texas Employers “We wish to state also that we have received 
representative nearest you to 





esl ote ees Otek Waren, very satisfactory service from all departments of your 








as proof of what Texas’ largest company with which we have been in contact. All 
writer of Workmen's Compen- pape 
pallen teapenis che dis Ter pou. claims have been promptly and fairly handled, and 


our requests to your staff for coverage certificates, etc., 


have been taken care of quickly and efficiently. 


“We ourselves, as well as our business associates, 


are well pleased with the service you have given us.” 





Largest Whiten of WORKMEN'S COMPENSATION INSURANCE ix Yeaas 


HOMER R. MITCHELL, Chatman of the Board A. F. ALLEN, President TEXAS EMPL OYERS 
Service Offices: ABILENE AMARILLO e@ AUSTIN @ BEAUMONT e corpus” CHRISTI @ DALLAS e EL PASO INSURANCE ASSOCIA TION 


FORT WORTH @ FREEPORT @ GALVESTON @ HARLINGEN e HOUSTON e LUBBOCK e MIDLAND 
ODESSA @ PORT ARTHUR e SAN ANGELO # SAN ANTONIO e SHERMAN @ TYLER e WACO e WICHITA FALLS HOME OFFICE : DALLAS, TEXAS 
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